nangnsinisgsnatadia 6191N159ANTNEMNTIUNITUINNG
3.1.1 WUNUENATINAADANANEAT liteundn 134 wihefin

3.1.2 laseadandngns

(1) wndyAnw vl laidaenin 31 wehn
- NANANTERYANHY Livesnin 6 wiefn
- NANANTEMANSWANEUTENBUNTT Litfesndn 6 wiiefin
- nauENsEATITUNSARENS 13 whefin
- nguansenallindlneuasnailiadlan Litfesndn 3 wiiegfn
- NRUANTERUVSEMIEaRS Litfesndn 3 wiiegfin
(2) VAN laidaenin 97  WuIEAn
- LAY 37 KUYNA
- AN UIAU 30 UULAA
- LUUIPINTIANTTLTILTY 30 MUYne
_ waudivinsinnisnisveaiiersiuad 30 WUYnA
- A nangiaen laidaenin 30 WUYne
- ngxArIANaulaeny Livesndn 15 wiiedin
- WAUTYINTIANITLIITY laidaenin 15 wiaein
_ waudivnsinnsniseaiiersauady laidaenin 15 wiaein
- AT EsUsEmALTiD TN Livesndn 15 wiiedin
(3) nuAIvILaenLes laideani 6 wein

(4) VI HNUTTAUNISANYITN Enaukuutugilug 400 Prlussowiiaaiu eniuldniingiu

TASINSENAFAN®WN



3.1.3 518291

(1) nueIwAnEialY laitleenin 31 etnr
1.1 nquanszoghilay Lyieen 6 a8
ANTTUNAANEN 1(0-2-1)

(Physical Education Activities )
wazliideniSeunnmednlumnaindnusihly nquanszegisla litosnin 5 miiefn
1.2 NguanseAmansiiUIEnauNs Lyidpena 6 videfin
TdenBrunnseivilumnmindnwimlnguanssmansuisuszneunis

laitipenin 6 wuqefn

1.3 nguanszawniunisdoans 13 mihefin
FJNING Y 9(--)
Fnwlng 3(--)
AEnsaume/meNNInes 1(--)

1.4 nguanszwadiedlveiasnadisdlan Lyieen 3 yidaenin

01999111  PaRIuMIUNUAY 2(2-0-4)

(Knowledge of the Land)
warlyideniou Mnmelvilumnein@nwvhll nguasenaidesineuazwaiilaslan
Litfesndn 1 wiiefn
1.5 NguansEguUVsemans Lyideena 3 mefin

Tdeniseu nsednluniiaivdnwivinly nguansvaunsseans kivdesndn 3 mihefa

(2) vaAIvIaNE Laidoand 97  viulein
2.1 Jyunu 37 el
03753113 WATHEANANSTINAdMTUNAMNTIUNITUTNNS 3(3-0-6)

(Business Economics for Service Industries)

03757112 DIANISHAZNITIANIS 3(3-0-6)

(Organization and Management)

03757223 NTIATIEITIUTU LA EDATINA 3(3-0-6)

(Quantitative Analysis and Business Statistics)

03757231 NOVUNBTINT 3(3-0-6)

(Business Law)

03758111 PANNITNAA 3(3-0-6)

(Principles of Marketing)



03759211 NIFIANITNINITEIY |
(Financial Management 1)
03760171 nann1TU
(Principles of Accounting)
03761111 nannIsNaRLazNIIANLTIUNIT
(Principles of Production and Operations)
037631117  ewdidesilugranmnssunisuims
(Introduction to Hospitality Industry)
03763112%  YMINYIQAAIMNTINAITUINNG
(Hospitality Industry Psychology)
03763491 52108UIFILN@AAIMNTTUNITUIANS
(Research Methods in Hospitality Industry)
03763497 Fuun
(Seminar)
03763498** Ugyyiiveiy
(Special Problems)
2.2 FranzUenu 30

2 = a Y a a & o &5
La@ﬂLﬁEJu’JGU']LQWWS“UQﬂUGUQQLLGUUQTU']I@ILLGUUQ'JGU’]VUQ mmal‘ﬂu

1. dauNIsInn1slsasy 30

03760204

03763221

03763222

03763241

03763242**

nsdndilenisdanisgsfalssusy

(Accounting for Hotel Business Management)
N19IANITUUINITAIUNRTN

(Front Office Management)
MITNNTIMNTHAZIASOIRY

(Food and Beverage Management)

ns3anTsuaznsAiunslugsialsssy

(Management and Operations in Hotel Business)

ANSIANITHALANTALTUITURLTIY

(Housekeeping Management and Operations)

* 5131 UR L

» 5718391UTUUTS

NUILAR

NUIYAR

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)



03763243* N15IANITHALNITANTUIIUATT 3(2-2-5)
(Kitchen Management and Operations)

03763321* msdeanslugsialsausy 3(3-0-6)
(Communication in Hotel Business)

03763322* N133nN1sYuNYEdlugshalsausy 3(3-0-6)

(Human Capital Management in Hotel Business)

03763421* madugusznaunstugsialssusy 3(3-0-6)
(Hotel Business Entrepreneurship)
03763431* AFUAARSIUTINTL T 3(3-0-6)
(Ethics in Hotel Business)
2. wusinmsinnismsviesilrsiuaie 30 nigin
03760205 msdndiilensiansssfiavieiien 3(3-0-6)

(Accounting for Tourism Business Management)
03763251 syuunmsauadunsvieadien 3(3-0-6)

(Transportation Systems in Tourism)

03763252 woAnssuinvieaiien 3(3-0-6)
(Tourist Behaviors)

03763253*  dinAwmean 3(3-0-6)
(Tour Guide)

03763354* semanilugsiavioadien 3(3-0-6)

(Ethics in Tourism Business)

03763355* wielulafansaumelugsiaviesnilen 3(2-2-5)
(Information Technology in Tourism Business)

03763361* nsdansnsraaviosiieasasast 3(3-0-6)
(Contemporary Tourism Marketing Management)

03763371* msdamsvuuyedlugsiaviondien 3(3-0-6)
(Human Capital Management in Tourism Business)

03763373 msdamsuaznssiiunslugsioiuien 3(3-0-6)

(Tour Business Operations and Management)

* s1g3v 1 Un oyl

** 518391UTUUT



03763472*

2.3 P naniziann

Id v a 1 ~
nsilugusznaunislugsiavieaen
(Tourism Business Entrepreneurship)

laitlaenin 30

3(3-0-6)

WdenSeunguivanuaulaansiazngiinnusndssmaiionuedn auleuluiwieludl

2.3.1 ngwdvmnuaulatanie lidesnd

$UILAR

Taenissulvulawvuddvmiandunusiuwvudiv v anizdssu sasalud

2.3.1.1 LUUABINISIANISITWSY  LitagnI

03763244**

03763323

03763324*

03763325

03763326**

03763327**

03763328

03763331*

03763332

03763333**

03763341

M33ANI5eNINST R UL WINITIA

(Local and International Cuisine Management)
N15IANTAU

(Spa Management)
NMFIANITLazAL UL U

(Cafe Management and Operations)
MsTamsudaEes

(Catering Management)
MsdanIswagnsA LU LAz
(Bar and Beverage Management and Operations)
N15IANITHALNITANTUNUANAIAT
(Restaurant Management and operations)
mamuquﬁunummm@zLf-ﬁ'aaﬁlu

(Food and Beverage Cost Control)
wialulagansaumnalugsialsusy
(Information Technology in Hotel Business)
ANSINBRUIIENTDINT

(Menu Planning)
NSLADNLAZNITIAATENDINT

(Food Selection and Preparation)
N1599NULUULAZINIUARAIANT

(Design and Layout in Restaurant)

* snggnlvid

» 5718391UTUUTS

15

NUIYAR
3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)



03763342* N1590NLULUSNSuAzEInNTsuUINIslugsAalsawsy
(Service Design and Service Innovation in Hotel Business)
03763343% n133AnIsganalud
(MICE Business Management)
03763344* MsdanIsaaufidne
(Venue Management)
03763345% N15IANITHASNITATUUAINTTURLAY
(Event Management and Operations)
03763441 N139AN1335NS 0T Y
(Cruise Business Management)
03763442 NFIUHLLAZIAILINITNAIALUGAAIMNTIUNITUING
(Marketing Planning and Development in Service Industry)
03763443 N15IANISLIALITUIZNINUTZINA
(International Hotel Management)
03763444** MsdansfinnaneInie
(Resort Management)
03763445 nsdnnsaluas
(Club Management)
03763446% M33ANNSLIUITLVLIAANUAZYRAN
(Small and Boutique Hotel Management)
03763447% msdanisteamawaziinnuUat
(Hostel and Time Sharing Management)
03763490* anfafnw
(Cooperative Education)
2.3.1.2 waudinnisdanismsvieadiensauasie  ldveenia 15
03763357* mswanyadnamdmsuglruinislugsiaviendien

(Personality Development for Service Providers in Tourism

Business)

* snggnlvid

** 518391UTUUTS

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

NUIYAR

3(3-0-6)



03763358* UseTRmansuarTanusssulnedienisvieadien 3(3-0-6)
(Thai History and Culture for Tourism)

03763374 M3IAN3gINan1siu 3(3-0-6)
(Airline Business Management)

03763376** Msvieadlendmag e 3(3-0-6)
(Adventure Tourism)

03763379* NSIANTAIUEAYN 3(3-0-6)
(Theme Park Management)

03763456% msdamsnunnuinslugsiavieadion 3(3-0-6)
(Service Quality Management in Tourism Business)

03763459* MR ufiewasianssunisvioniien 3(3-0-6)
(Tourist Attraction and Activity Development)

03763462 Msdanisviesfindununs 3(3-0-6)
(Agro-Tourism Management)

03763463 nMsviesisanznay 3(3-0-6)
(Niche Tourism)

03763464* NTINNITINULNANTG 3(3-0-6)
(Festival Management)

03763465 MM seafisanuuiby 3(3-0-6)
(Sustainable Tourism Development)

03763466* mﬁﬂmimiviaqLﬁaﬂma"qmu 3(3-0-6)
(Community-based Tourism Management)

03763467* mMsvieadiendeadnassa 3(3-0-6)
(Creative Tourism)

03763468* msdanisnsvieadieslusdios 3(3-0-6)
(Urban Tourism Management)

03763469* msvieadiniioanudladu sy 3(3-0-6)

(Tourism for Cross-cultural Understanding)

* snggnlvid

» 5718391UTUUTS



03763475 miviauﬁsm%qqmmw 3(3-0-6)
(Health Tourism)

03763477**  n13dANTsHNsSua 3(3-0-6)
(Museum Management)

03763478** nMsdnisediiemnmeia 3(3-0-6)
(Marine Tourism Management)

03763490* anfafinw 6
(Cooperative Education)

2.3.2 nfaAnimwaalszmaiionuendn  Litdesnin 15 mdlena
Tdenisaunnuusmeivselul
2.3.2.1 AUTIHINIFINNITLIIUSH Liioandn 15 e
ThideniFouniviisdszmefienuedndiesnaylangundasiidy seninenduie

awdanguvitengiininwsnasemaniwilanvivils

- NRINNWIDINGY

03754361 AN EFINT 3(3-0-6)
(Business English)

03754362 mwdanquiilenseanslugsfaszdulan 3(3-0-6)
(English for Global Business Communication)

03754373 MBINgEANIUNITUINTEINIHALIAT AN 3(3-0-6)
(English for Food and Beverage Service)

03754376 awdanguilogsiauinisgunm 3(3-0-6)
(English for Health Service Business)

03754473 Mudangumatadmiugsnalsusy 3(3-0-6)

(Technical English for Hotel Business)

* snggnlvid

» 5718391UTUUTS



2.3.2.2 uvudinimsdnnismsvieaiieasiuasie Liteundn 15 wihefin
ThideniFountvisdssmeafionuedmfssngulanduniasindy senitanguian
Awdanguvitengiivinwsnalsemaniwilanvivils
- NRUIVINWIBINGY
03754351 nMadgunwdinguilessiaviouilen 3(3-0-6)
(English Writing for Tourism Business)
03754374 MwangudmsugINaEenisiu 3(3-0-6)
(English for Airline Business)
03754375 mwdinquiilegsiadaiifieanaziununissvieadien 3(3-0-6)
(English for Tourism Operation and Travel Agency Business)
03754376 Awdanguiilegsiauinsguamn 3(3-0-6)
(English for Health Service Business)
03754474 mwndanguinaiindmiugsiavioniien 3(3-0-6)
(Technical English for Tourism Business)
(3) MnAIvaONLES yitoeni 6  wwnn
(a) vaneAviinUszaunsaliun@n Bnnusuutiuialus 400 Hlusdeilestu

ANURARNNIUIATINTANN RN

3.1.5 AMedueTedn
3.1.5.1 Mednidusiainvemangns
03763111  arwiidesdulugnanunssunisuins 3(3-0-6)
(Introduction to Hospitality Industry)
UsEIRLAEITMUINITURIAAINNTIUNITUINNG UTeLANUBITINIUINITUAY
sUMUULUINS ndnnmsdamadesiulugsioninig waltiesgsiauinig
History and evolution of hospitality industry. Types of hospitality businesses
and service patterns. Principles of management in hospitality businesses. Trends
of hospitality businesses.
03763112**  ININYIPAFINNTINNTUING 3(3-0-6)
(Hospitality Industry Psychology)
LLmﬁmLLazmqwﬁﬁugmmﬁm%wm daduduininerfidnadongingsu

Unvioaiied Msfuduaznisiseus n133ela yadnnmuasuyweduiuslugsnauinig

* ggUTulse



03763214

03763221

ViruaR anufianela n1sdeans nsUssiuaunImnIsuInIg Jagvuasniswilatem
n15usNs nMsihwandsinentuldlunuiiunisuins ssesssulugsfauinig

Basic concepts and theories in psychology. Psychological factors affecting
tourist behavior. Perception and learning. Motivation. Personality and human
relations in hospitality business. Attitude. Satisfaction. Communication. Evaluation
of service quality. Problems and service recovery. Psychological implementation
in service. Ethics in service business.
nswanyadnamdmunsuImslugsialssusuuasvaaiien 3(3-0-6)
(Personality Development for Service in Hotel and Tourism Business)

NOuY) WU wagddn1simuiuadnaindmsunisuinislugsialswsuuas
vieadien n1suseniy nsRnsedeans nsdeusy B3u1Ua WTB AN wazNITRAIL
o1sualiienslruimsiiludn msafrsanuiianelanazanuusssivladegnin uay
mﬁmmﬁa%ﬁmL‘%BumaagﬂﬁﬂﬁLﬁmsﬁuiumuU%ﬂﬁ

Theories, concepts, and methods of personality development for service
in hotel and tourism business. Attires, communications, greetings, manners,
courtesies, and emotional development for excellent service. Creating customer

satisfaction and impression and managing customer complaint in service tasks.

N1IANITNUUIMIE LN 3(3-0-6)
(Front Office Management)

wAaAEIfunsdanisieain seuunsdrsesiiosin nisdnasseain Sas
A1BINA N15ABUTU N1TanzLdou N15USNITAIudun1se waluladaisauwme
Tunisfndedeans n15915243u N17UT2@IUIIUAVLKNUNAILG N15TANT
AUANUUABANY NITATINUINTFIU BaTNITIANTITAMAINVBINUUINTAIUNT

Concepts of room management. Reservation systems. Room assignment.
Room rates. Reception. Registration. Luggage handling service. Information
technology in communication. Payment. Coordination with other departments.
Safety and security management. Standardization and quality management in front

office.

10



03763222

03763241

03763242**

MIdAnMsemIsuasIATash 3(3-0-6)
(Food and Beverage Management)

WUIRALAEIAUNIITANITA NN wazLAS o mmmm%i’wmqﬂﬁﬁ
MUY LAYNNSAIUANAMAIN N3MAA NTRY N3TANTFLEINS LaTIATasHY
lugsfia wazesAnssingg nsdifinw

Concepts of food and beverage management. Customer expectation.
Quality operations and control. Marketing. Financial. Food and beverage
management in businesses and organizations. Case studies.
N159AN1SHaTNIIANLEIUNITTUgINaLTITY 3(3-0-6)
(Management and Operations in Hotel Business)

Uiz’?ﬁmmLﬁumLLazﬁwmmisﬂaﬂ’qmamm‘miﬁaLmJ UTLLAN LAZLUIAA
N139nN19l590s3 1AS98519N159ANT SEUU Lazn1SALTUATT IUEIUNTN NSLeTEY
LA¥N1TUINTOMITUALIATOIRN Uity sudmnssunazdentise Taduay
N1TATUAN NITVIYUAENITARN ﬁﬂwzmi%’@miLLazmiu'%masuaﬂﬁﬁﬁﬂ’]ﬂi%lﬁy
wnlthmwesgnavinsslsausy Anwiuenanud

History and development of hotel industry. Types and concepts of hotel
management. Management structure. Systems and operations. Front office. Food
and beverage preparation and service. Housekeeping. Engineering and
Maintenance. Accounting and control. Sales and marketing. Management and

service skills of the GM. Trends in hotel industry. Field trips required.

A153ANT5HaZA1SANTUULLIUY 3(2-2-5)
(Housekeeping Management and Operations)
JynfigaaSeunnnou : 03757112
Uizi“ammLﬁumwmaaﬁﬁﬂLLﬁMLLazqiﬁaU%ﬂﬁﬁﬁﬂ TAseasediuanuliuny
wﬁﬁﬁmm%’uﬁmja‘uLLazmmgmmsﬂﬁﬁ’aammaadaumuum’ﬁwu a@15vnANEYeIALaY
LA30eleviALAZen UHILATIIUTNEA N1SYIAIINAZEIATEINALYNLAZANS
1395091 MsdnassmasaudimiunisufiRauianuageiaiesin gueundouay
AnuUanndslun15Y119IU8 N1IANTSAUAIAIARIVBIEINULUTNY S18lavieein Anwn

d‘ GG a wa v
UDNFNTUN UIDANUUAIULNUTY

* 58791l

** gguUTulse

11



03763243*

03763244**

History of lodging and lodging businesses. Housekeeping structures.
Responsibilities and operational standard of housekeeping. Cleaning agents and
equipment. Linens and laundry. Guest room cleaning and maintenance. Staff
allocation for guest room operation. Hygiene and safety in workplace. Inventory
management of housekeeping. Hotel room revenue. Field trip or housekeeping
practices required.

N13IANTITHASNITANTUIIUATY 3(2-2-5)
(Kitchen Management and Operations)

ANudiFesems uargueunsitlunisUsznevems Tassairveaununnaly
l5ausunazAnn1As seuun1saiiunundy Ussnnvesniinaraunsal n15371989A
nsImegUnsal luash n1susznevemsueaIndidounazaTiliy N19I19LKNUSIBNTS
’e)"I‘W]iLLﬂ%ﬂ’]iﬂ’JUﬂNéfﬂVjU@’]Wﬁ

Food knowledge and sanitation in cooking. Organization charts of kitchen
departments in hotels and restaurants. Kitchen operation systems. Types of
kitchen and equipment. Kitchen layout. Kitchen appliances layout. Cooking in hot
kitchen and cold kitchen. Menu planning and food cost control.
MIdnn1seTiasAuLaTUIUNYIR 3(3-0-6)
(Local and International Cuisine Management)

ANUNNIETDID VTV A ULALOIMNTUIITIR FEUUBMIT WUIRANSTANTS
ﬁ?ﬂﬂ?ﬁ@’]%’]iﬁ@ﬂﬁluLLaS‘u’]U’]sﬁﬂaﬁl‘l‘lﬁﬁﬁQU%ﬂ’ﬁLLa3ﬂ’ﬁ‘1/iENLﬁEJ’JL%QEJ’]Wﬁ AAMLNWRINT
LazMTvioniaaiaasse ma%’@mﬁ%zLLazsuaqL?laﬁLﬁm’mﬂmiﬁwLﬁumiqéuamﬁﬂu
N15UTENBUDINITHAZNITUINITEINS mmgmmmmazﬂgszLﬁwﬁﬁmsﬁm
ﬂ’ﬁﬁmuqi’]ﬁlﬂﬂ‘iaﬂ‘ﬁ’]ﬂﬁaLﬁu%a?ﬁ’]LLﬁ%?j‘u‘Vl%EJﬂWWGLUﬂTi‘%JUIHSVHUE’J’]M’ﬁ A15ANEN
uaﬂamuﬁ

Meaning of local and international cuisine. Food system. Concepts of
managing the local and international food in service businesses and gastronomic
tourism. Farmers' market and creative tourism. Garbage and waste management
resulting from the operation. Cooking hygiene and food services. Food standards
and relevant regulations. Menu development to add value and aesthetic in eating.

Field trips required.

12



03763251

03763252

03763253**

szuunsvudslunmavieadien 3(3-0-6)
(Transportation Systems in Tourism)

wnfn wazanudlaferfuszuunsvuddunisvieaiien Snuuzuazsuuuy
Y095zUUNTANUIANTLATIUNISTBTET WuTIANIALTLAIUTZANENLY STUUNTS
Anuelagans mfanisvudaiionsvioniien msiauiguuuunsvudaiiefge
thwioadien uuliuazlonalunsiannsyuumsvudsmensviesiisigaina

Concepts and understanding about transportation systems in tourism.
Characteristics and types of transportation systems in tourism. Various
transportation routes. Fare calculating systems. Transportation management for
tourism. Transport model development to attract tourists. Trends and
opportunities in developing transport systems to international tourism.
waAnssutnviaaiien 3(3-0-6)
(Tourist Behaviors)

Msiesginginssutneniies Jadeniely wazidadentsueniinase
nszvauMsindula sULUUNaAnsIInvieaioy nanativieulen wazwuliy

Analysis of tourist behavior. Internal and external factors effecting decision-
making process. Patterns of tourist behavior. Tourist market and trends.
sinAnan 3(3-0-6)
(Tour Guide)

UNUIW AUTURATOU UTEnW anvnie wagasseussaednrwmen ﬂawmaﬁ
Aetestudaamar sufeuitnsndieensweianing mawieusivesiangunerd
nsUfUROulunstiion syveduiusuasAausnsdoansvesiagnar inadanis
Yl mﬂﬁmmﬂaaﬂﬁaLLazm‘iLLﬁﬂﬁymLamwﬁ%mﬁfﬂﬂauﬁm N1sUgUNYIUIE
Jesdu msdnwuendanud

Roles, responsibilities, types, characteristics and professional ethics of a
tour guide. Laws concerning tour guide. Immigration process and regulations. Tour
guide preparations. Tour operations. Human relations and arts of communication.
Touring techniques. Providing safety and solving problems for tourists. First Aids.

Field trips required.

** ggUTulse
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03763315

03763316

03763321*

ssuaanslugsialssusuuazviaaiiien 3(3-0-6)
(Ethics in Hotel and Tourism Business)
JuiidesSunou : 03757112

nanvTemIanslugsna wavadusuiaveudedeny a1sldndnasemians
Usgnoumsdndula mamdnademansunlilugaamnsulssusy uagviouileregnad
Uszandwa

Principles of ethics in business and social responsibilities. Use of ethics in
decision-making. Effectiveness of ethics implementation in hotel and tourism
industry.
nsBeuidmiausssuiianisianismvisaiiolusndeu 3(3-0-6)
(Cross-cultural Learning for Tourism Management in ASEAN)

JwfidesSeunou : 03763111

Waunswazanudidyuenisinnanguendeu Snvazanizmanignim
Uszrnseans Uszifeans Aavs waziausssuvesusazUszimalulssrinueniay
AUFNNUTTENTNANYUZLANIZNITTMUTTTUVDIUTENAFNITALAZAITIANITNT
viesfieuunltuanusuiiossninsandnendeuuagian

Evolution and significance of ASEAN  establishment.  Physical,
demographical, historical, art, and cultural characteristics of individual countries in
the ASEAN community. Relationships between cultural characteristics of country
members and tourism management. Collaborative trends between ASEAN
members and the world.
nsaeanslugsialsausy 3(3-0-6)
(Communication in Hotel Business)

LLmﬁmﬂ’li?iamWNﬁqiﬁ% unumvein1sdeasneluuazneuenluuiunves
PERDIEXIIEH 'g‘dLLUUﬂﬁﬁﬁaaﬂiLLazﬁaiuqiﬁﬂiiﬂLLiaJ A153LAT LM eMIUAT AT LU
do N3ia13ed nagnsmsAeansnInaInRavialugsialsusy inuennsindodeans
FEMINYAAR NATANITUNAUDNNTIAITILTAUTITU N15LATINRNDTBIUALNALNENITVIE
yesgIRalaansy nsdeansnngingalugsialasusy

Concepts of business communication. Roles of internal and external
communication in hotel business context. Communication types and media in
hotel business. Content analysis and media design. Content marketing and

storytelling. Digital marketing communication strategy in hotel business.

* 58791l
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03763322*

03763323

Interpersonal communication skills. Presentation techniques in cross cultural
business. Negotiations and hotels sales strategies. Crisis communication in hotel
Business.
n1sdansnuuyedlugsnalsusy 3(3-0-6)
(Human Capital Management in Hotel Business)
JuriideeSeuanneu : 03757112

LUIAALAE NGB NITTANITNULYEEluUSUNTIAALI WY BeAUTENRULAY
nsrvIumMsdanisnuNyudlugsAalsusy Seulunsufofou Tausssunisuinis
N1589uluLY¥ILaz N1 THAILIAFWIIIUAIUAITUINIT NITHAILIANTTOULAY
N15UINIT NIFIANITAUNY NIFATITNY N15IANITVINTAUETIULTIRTY N15aF19A
RANUAUNTINAULI Y

Concepts and theories of human capital in hotel business context.
Components and processes of human capital management in hotel business.
Workplace conditions. Service culture. Human capital investment and service
workforce development. Service competency development. Talent management.
Team building. Hotel cross-cultural management. Hotel employee engagement.
N133AN15aUN 3(3-0-6)
(Spa Management)
JwidesSousnneu : 03757112

TinunsvesaUn Usenmuesgsnaayl e9Ausenauvaegsisall n1sdnnisuas
N1IAILEUIUY NITABIALAZANTANLAIUNITAAIA NARANTLAZNITINDINITIUaUD
Wessamiliivades uunltuvesgsiaaUs msAnwiusnaniud

Evolution of spa. Types of spa business. Spa business components.
Management and operation in  spa business. Marketing and marketing
promotion. Spa product and spa cuisine. Ethics issues. Trends of spa business. Field

trip required.

* 51391 Un
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03763324*

03763325

03763326**

N159ANTHATATUNIUTIUN N 3(2-2-5)
(Cafe Management and Operations)

WAlINEsAFIUA N LWIARAIUAITIANITIIUNWNKAENITANTNY A9US
Fosmurl  MauLTIBMsIATeRN Msnausuazdngunsalluiuniun msdnnis
ning1nsuyudlugsiadiuniui nwereun3ani A1susn1Tana auanvuruay
AMNUaanAsluNITUTNIT N1IAIUANANYULAENITIANITAUAIAIATY NITWHAIUILAY
g3nas NN

Cafe business trends. Concepts of cafe management and operations. Coffee
knowledge. Drink menu planning. Planning and equipping in cafes. Human resource
management in cafe business. Skills of baristas. Customer service. Sanitation and
safety in service. Cost control and inventory management. Developing a cafe

business plan.

mMssansnusaEes 3(3-0-6)
(Catering Management)
JundideeSeusnniau : 03757112

Wannnsnudaass Ussan WaFULUUNISINU N150BNLUUTIENTTBINNT
LarlA3esny n1sAIuInUsIIueIng NISAIUANAINAZENR WarANNUaDAAY
NM90BNLUUANWAAATLT LAz IULUUNTIAIUAITUIY KATNITFUIBINTIANITAUNY
NN UNIRIAY

Evolution of banqueting. Types of catering. Menu design. Food quantity
estimate. Food safety and sanitation control. Site decoration and theme design.

Selling and booking. Cost management. Manpower planning.

mMsdan1suazmannfivenuuisuaziadesiu 3(2-2-5)
(Bar and Beverage Management and Operations)

wAMREafUNTUS SIS 0RY mmifuaz‘dszmwumm%aﬁu NN159A19UNS
wazgunsal N139AN15AUAIASASY  N1SAUSIYY inwensusmsauunsias 3

Ufuinisaueutouazanulasadulunisvinnu anusulinveulunisuinseisny

* el lvd
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03763327**

03763328

03763331*

Concepts of beverage services. Knowledge and types of beverage. Bar
layout and equipment. Inventory management, storage. Bar service skills and
operations. Hygiene and safety in workplace. Responsibility in beverage services.
N13IANTITHALNITANTUIIUANAIANS 3(2-2-5)
(Restaurant Management and Operations)

LUAlIUgIATNAIAIT LUIAAAIUNITIANITANAIAITHAZNITALTUIY
N133IANITNTNYINTUUYE N1TINWHUTIENITOMTHATIINUATIAT NTTARIANAIATST
nsauNukarIngunsalluinniang %umauﬂﬂiﬂﬁﬁ’amuiuﬁmmﬂﬁ N13AIUANAUYU
LAZNITINNISAUAIAIARS NITHAILILNUGITA

Restaurant business trends. Concepts of restaurant management and
operations. Human resource management. Menu planning and price setting.
Restaurant layout. Planning and equipping in a restaurant. Operation process in a
restaurant. Cost control and inventory management. Storage Developing business
plans.
msmuquél'uv!ummiu,azm?aaﬁu 3(3-0-6)
(Food and Beverage Cost Control)

Funiidieaeunnniou : 03760171 uay 03761111

wnARAIfUASIANIFUYL uavsenuy MImuANNTHARTUT AU LA
@mmv\maammiuﬁzm%ﬁu

Concepts of cost control and management of sales volume. Production
controls in relation with cost and quality of food and beverage.
walulagarsauwmalugsialsausy 3(2-2-5)
(Information Technology in Hotel Business)
JuiidesSousnniou : 03757112

lassasianisdanisuagssuumealulagansaumealugsfalsasy ssuunidivg
diannsefindlugsialsausy nmsldlusunsudnsagudmsunisaniunisgsialsusy
Msilasgsidoyaliien1snnuny anuvasadenisneufiames a3esssunisldey
wialulagansaumea

Management structure and information technology in hotel business.

Electronic commerce systems in hotel business. Using software program for hotel

* 5139 Un
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03763332

03763333**

03763335

business operations. Data analysis for hotel business planning. Computer security.
Ethics of using information technology.

NNSNLHUIIBNITDINS 3(3-0-6)
(Menu Planning)

JurfideaFeunaniou : 03758111

‘Wﬂﬁﬂﬁu%aﬂ@ﬂﬁﬁ mi‘tJizLﬁuﬁ’quu N13RINUATIATOIMITHAZLAT AN
ﬂ’ﬁa@ﬂLL‘UUi‘Ui’]EJﬂ'ﬁ@WWﬁLLﬁ%Lﬂé@ﬂall

Customer behavior. Cost estimation. Pricing food and beverages. Menu
setting and design.

N1TADNUAZNITIALATEUDNAT 3(3-0-6)
(Food Selection and Preparation)

USZLANDINT NANLATUINAT Mé’ﬂﬁugmmstﬁaﬂmmﬁ NITLATIUDINI T
A15U599MM5 N15AIUANAMAINEIMTHALIATEIAL A Uasnfonazn1sleady
nsUudeuluatms ISﬂﬁLﬁmmﬂmmiL‘ﬁqu A1SUINITOINIT NTINBANUIIENIT
IUT miﬁmﬁuﬁqummiLLazmiﬁmumwm mimguﬁaum‘ﬂ%ﬁﬁq

Types of food. Food nutrition. Basic of food selection, preparation and
cooking. Food and beverage quality control. Safety and prevention of food
contamination. Foodborne illness. Food service. Menu planning. Food costing and
pricing. Seat turnover.
msdan1sviaafisadeinm 3(3-0-6)
(Sport Tourism Management)

JuiideaFeuday : 03757112

AUNRUNY Usean LLﬁz‘gULLUUsuaﬂmi‘viaﬂLﬁaaﬁﬂﬁm AUAUNUSTZIINNT
vioflgafunsAun undwionilendeinn nmsdanisfunisnarndmiugsianis
vieafledafiun mw‘%mu%qﬂaqwéﬁm%'umivimLﬁsu%qﬁww WUINIINITHRIUINTT
vieufiendaimegneddululsemelne

Meaning, types and forms of sport tourism. Relationship between tourism
and sports. Sport tourism attractions. Marketing management for sport tourism
business. Strategic management for sport tourism. Guidelines in developing

sustainable sport tourism in Thailand.

> gvUTuUe
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03763341

03763342*

03763343*

N59NUUULAZINSIUARNIAS 3(3-0-6)
(Design and Layout in Restaurant)
JyfigeaSeuandou : 03763241

LA UNNTNLUULEYER1TlUARAIATS ANTIURLNISEDNLUULAZ AT

[

$p2e madessiiuiiiclunisinindudeaias msdanaaiesiiowazgunsailu
fAnaans wudlduveaniseaniuukazdnIgunsal AnuAIIiLazAIInelavesgn
fifido  A1seonuUULATinIe MsU1geswILazn1sTnnIsnsUTERdandseuy
ﬂ’]ﬁﬂ’)Uﬂlﬁ’mWﬂ’]i@@ﬂLLUULLaBﬂ’]iﬂvﬂ’JN

Concepts of design and layout in restaurant. Planning of design and layout.
Space analysis in restaurant layout. Layout of tools and equipment in the
restaurant. Trend of restaurant design and layout of tools. Customer expectation
and satisfaction with the design and layout. Maintaining equipment and energy
saving management. Cost control of design and layout.
N1998NLUVUINITHaTUIANTIUUSNITTUgINALT MY 3(3-0-6)
(Service Design and Service Innovation in Hotel Business)

ﬁ??ﬂiLﬁ@ﬂﬁU%@\‘iﬂ?i@@ﬂLL‘U“U‘U%ﬂqi LUIARUINNTIUUSNIS N1T9DNLUUAIILAN
TBNNTBNHUVUINTHALUINNTTUUTNTRE AT 19ETIALUEINLTHIU NMTTANITAMAIN
U3N15 N1saseiuii@lenuinislugsnalswusy waluladuasuwinnssuuinislugsia
Tsausy wnldunsusnislusunan

Introduction to service design. Concepts of service innovation. Design
thinking. Service design methodology and creative service innovation in hotel
business. Service quality management. Creating service blueprints in hotel
business. Technology and service innovation in hotel business. Future service
trends.
n1s3anisgsnalud 3(3-0-6)
(MICE Business Management)

ALY AnwarvesInalud nsdanisnisUszn msdanisnsvieuileaiie
Hus1eta n1sdamsmsuszadnn@n nsdanmsnuuansdudi fiddnldidelugsiolud

wagAUENILS 1nsgIugshalud nsdnnisanundany wwilduiaslonaniagsia
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03763344*

03763345*

03763346

Meanings and characteristics of MICE business. Meeting management.
Incentive travel management. Convention management. Exhibition management.
MICE stakeholders’” management and relations. MICE business standards. Venue
management. Business trends and opportunities.
mMsdansanuidaeu 3(3-0-6)
(Venue Management)

AMUVINY Usenn uazdnumgvedaniufidnau neiaiavesaniuiidnanu
msdansanuiidnnudanded Tassaianagszuunmsdiiunuvesgsiaiuianis
g Msdansiuil dnnsauasanuarnsunsamelugauiisn
MIDONUULLIARAAUTITRY Msdanisuinsdmiuiundou audasnieves
anuiidauuaznsianisanulasads msAnwuenanud

Meanings, types and characteristics of venues. Venue anatomy.
Commercial venue management. Structure and operation systems of venue
management business. Venue space management. Facility and venue service
management. Theme-based venue creation. Visitor service management. Venue
safety and security managements. Field trips.
N1TIANITHATNITANTUIUNINTTUNLAY 3(3-0-6)
(Event Management and Operations)

ANuFuRusTEniegsialudiun1sdnfanssufivay wuifn AUnLIELaE
Useianvesfanssufivey ginuiiontdn nisdnwianudululd n1sinaunuuas
N3IANITNUNINTTUALAY  NTALATUIUNINTTUTLAY N1TAIUANLAZAITIANITAIY
Fed N3difing

Relation of MICE business and events management. Concepts, meanings
and types of events. Event Professional organizers. Feasibility studies. Event
planning and management. Event promotion. Control and risk management. Case
studies.

N153AN133sNAUANIFUAILALTNTIANTS 3(3-0-6)
(Trade Fair and Exposition Management)

UTEIANUBITINANITHAAIAUAT BIAUTENBUVBITIND NTIATIENANAT N1TIALAA
AufN uaznseanuuuiuiiuansdud gunsal uazimelulad msfuuasia uaznisviefiug

N3U3M33nN13Neluau MIvseliunansineu ngsudsuiianienaning niieduvessy

wAzeIANINNLITDY wunllugnainnssy
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03763347

03763354*

03763355*

Types of trade fair. Business components. Customer analysis. Booth display and
design. Equipment and technology. Pricing and selling. On-site management. Post
evaluation. Customs clearance. Government and related organizations. Industrial
trends.
msdanismsvisadieaiadusneia 3(3-0-6)
(Incentive Travel Management)

JuiidesSunou : 03763212

dnwaug wavUssinmvesmsvieaiiviieitusneda usegdlalunslieta gidunumlu
AFINNITU ﬂ’]i%l,ﬂ’i’wﬁfg]ﬂéjﬂ AMIFMUARLIRATEIIY NSLFBNAnLTATAIIL N13AUAL
UUTEUID NITINHHUAIUNITNAIN Lozl liuraegsng

Characteristics and types of incentive travel. Reward motivation. Key players
in the industry. Customer analysis, Theme creating, Site selection. Budgeting
controlling. Marketing plan and trends.
ssuanslugsiavisailen 3(3-0-6)
(Ethics in Tourism Business)

PANATYTITU WAUINITNNATUTITU ﬂﬁﬂ"\]’iiﬂ?‘UiiﬂJﬂ?iﬂ@\iL‘ﬁﬁl’ﬂﬁﬂ HIP3gU
LAYATTUIUTIANNGIAAVIDLTEY Aamsviesiieaiiodiau Anuiuiiaveunsiediny
YosgIRaviaien

Principle of ethics. Ethic evolutions. The Global Code of Ethics for tourism.

Tourism business standards and codes of conduct. Social tourism enterprises.

Cooperate social responsibility.

weluladasaumalugsiaviaaiien 3(2-2-5)

(Information Technology in Tourism Business)
amudifosuisfumalulafansauna ssdusznavtesmaluladarsaumely

a 1 PN a o a a ] PN ¢
93NYNBILNY ﬂqi‘Uiﬁqﬁ"\WlﬂqﬁL‘WﬂIUIaSﬁqiﬁuLWﬂIUﬁqiﬂf\]‘W@ﬂLﬂUﬂ IUiLLﬂﬁNﬂizﬂqﬂﬁ]

9

o [

wiiugsiavieniler wulihluswanveaelulafasaumnelugsiavionile
Basic knowledge of information technology. Components of information
technology in tourism business. Information technology management in tourism
business. Software programs for tourism business. Future trends of information

technology in tourism business.
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03763357*

03763358*

03763361*

nswauyadnamdmiugliuinislugsiavieudien 3(3-0-6)
(Personality Development for Service Providers in Tourism Business)
ngud] WnfAn wagismsiannyadnamdmiunmsuinislugsiavieniies g
wiIne n1sfndedeans n1sdousu 33uun WsBIMLAZNITAILIE SN DN
Tiusmsiiduida msadennufisnelanazaiiudseiivladegndn nsdanisde
$oadsuvasgnéniiintulunuuims alessalusuuins sywediuslumuging
Theories, concepts, and methods of personality development for service
in tourism business. Attire, communication, greetings, manners, courtesy and
emotional development for excellent service. Creating customers’ satisfaction
and impression. Managing customers’ complaints in service tasks. Ethics in service
tasks. Human relations in service tasks.
UseiRrmansuaziausssalnaianisvioaiion 3(3-0-6)
(Thai History and Culture for Tourism)
aedUsENOUTDIUVEaNTiE N TRmansuazTaussulng Ussinnveanis
vieufisndsUseiRmaniuarTausssulne uwdwoufierusanlannialseifmansuay
Fausssulng dunamsieafiendeseRmansuazTaussulng
Components of Thai historical and cultural tourist attractions. Types of Thai
historical and cultural tourism. World heritage attractions in Thailand. Historical and
cultural tourism routes in Thailand.
mMsdan1smsnanavieaiiesuase 3(3-0-6)
(Contemporary Tourism Marketing Management)
AAMINgLard Ny idAyreen1Tnaariendien nginssunisuilnaves
Tnvieadien nsuUsdrunsaanuaznisiruamuneg msm&naqm‘mimm Gﬂ,uqiﬁﬂ
Vieudien NIIATIERENTNLINAONNIINISAAIN NIFAAIARITE NITIINULAT ALY
paiavieadles Meisenatnnisvissiieiuaznsdifing
Meanings and important characteristics of tourism marketing. Consumer
behavior in tourism. Market segmentation and targeting. Marketing strategies in
tourism business. Analyzing service marketing environment. Digital marketing.
Planning and developing tourism marketing. Tourism marketing research and case

studies.

* el lvd
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03763371*

03763373

03763374

mﬁﬂmmuuqﬂﬂuqsﬁwauﬁsn 3(3-0-6)
(Human Capital Management in Tourism Business )
JuiidesSousnnou : 03757112

mnAnyuNyedlugsimieadisr madanmsuuysdlussivieadisn nsdanis
mm‘wmmﬂmaLLazmi%’@mimmqsﬂumsﬁwmﬁuaw%’wmﬂimg‘ts}ﬂuqiﬁﬁwiauﬁm
n15UseliulseansamaInnIsamulunuayed wWarAMUYINIgYRINITIANTUNYYE
lugshavieaiien

Concepts of human capital in tourism business. Human capital
management in tourism business. Diversity management and work happiness
management in tourism business. Evaluating the efficiency of investment in human
capital. Challenges of human capital management in tourism business.
ﬂ']'ifi'fﬂﬂ']'il,l,azm'iﬁ’lLﬁumﬂuqiﬁ%ﬁ’nﬁm 3(3-0-6)
(Management and Operations in Tourism Business)
JurfideaFeunnniou : 03763111

ﬁ@ummi%aﬂﬁqiﬁﬂﬁ%ﬁm Iﬂix‘iﬁ%ﬁﬂa\‘iﬁﬂiﬁqiﬁﬂﬁ’nﬁm nsdaRa MsAdiuay
szuunnsdnses wadalunsieusenisiiiies msAnduyu waznsmmunsiae
MsMan karnsiuredgnatiien uasmsEinuFoR

Development of tour business. Organization structure of tour business.
Establishment, operations, reservation system. Itinerary writing techniques. Costing
and pricing. Marketing and financing in tour business and practical training.
N153AN1333NaN150U 3(3-0-6)
(Airline Business Management)

99AUTENBUDIAAMNTIUNTTU geansnisTu angnienisdu arenisdu
LazLA3eT18N150U SEUUnTAITesdit wazsmiietnslaeans mau%msfﬂﬂami
seilguiiBidneanseninausena seidguiisaaning NMsvuaIdUANI9eINIA N15RAT
nsdnn1suyaes wudldulugnainnssunistu

Airline industry components. International air geography. Freedoms of the
air. Airlines and network. Reservation ticketing system. Passenger services.
Immigration and customs clearance. Air cargo. Marketing. Personnel management.

Trends in airline industry.
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03763376**

03763379*

03763421*

nMsvisaiienTenan e 3(3-0-6)
(Adventure Tourism)

Snuwaizaesnisvienfisndwany sy Ussnnvesnisvendiendamagse Ussam
Yesundvienfiendmagdy nsdufunmseadisndamayss msmaiansvieaiiends
Nagyfy nanseunsienfiendaayte walunsveadiendwmagsy wasnnsfinw
wonaauil

Characteristics of adventure tourism. Types of adventure tourism. Types of
adventure tourism attractions. Adventure tourism operations. Adventure tourism
marketing. Impacts of adventure tourism. Adventure tourism trends and field trips
required.

N15AANTEIUGYN 3(3-0-6)
(Theme Park Management)

LIfinkaresRUsTENBUAILALN N1TTANITAIUAYN N1FTANTITNTHEINTYAAS
n3dnnIsiunIsRaIn NMsinisduesuanAiasiy NsdAn1siIuA suSg
N133U N1590NKULLATNITIANITAUNTAl N1FIANITATULIRTTIURAEAINYABASY
wWIltNNSIRNITEILAYN

Concepts and elements of theme park. Theme park management. Human
resource management. Food and beverage management. Shop management.
Financial management. Device design and management. Standard and safety
management. Trends in theme park management.
nsugusznaunislugsialsusy 3(3-0-6)
(Hotel Business Entrepreneurship)

JufideeSeunnniou: 03757112
wnfnvasnuduUssnaunisuaznmsiiuguszneunislugsialsusy suuuy
gosruduidivestugsnalswsy wwiliugnannssulsisy guiakaznagnsnisusdy
N3NNI TS UL M ITRLILNUg TRl TILTY Teteduuazluoygyinieidedly
N13ANTUTIAANTUIY LWIANMUARYBIHUTENBUNITNINHIANYDITIADLTITY AUV
medmiunsiduguszneunisiideiulugsialsausy

Concepts of entrepreneurship and entrepreneurs in hotel business. Forms
of ownership in hotel business. Trends in hotel industry. Competitors and
competitive strategies. Financial planning and developing hotel business plans.

Regulations and related licenses in operating hotel business. Concepts of social

* 5139 Un
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03763425

03763426

03763427

entrepreneurs  of hotel business. Challenges of becoming sustainable
entrepreneurs in hotel business.
ﬂﬂiﬁ’ﬂﬂﬂiﬂaq%ﬁuﬁq‘sﬁﬂiﬂLLiSJLLazﬁENLﬁEJ’J 3(3-0-6)
(Strategic Management in Hotel and Tourism Business)
JuniidieaSouriou : 03757112
wHARLAENuIMINuIIansBsnagnidmiugialsausunazieaiion msfivun
ﬂ’mwLLmuLLazmsm%ﬂjuﬂaqwﬂuqiﬁﬂsﬂLL%MLLawiaﬁL‘ﬁm FEAUVDINITINUHULTINAYNG
nMsiesgiuardsuidiuanmwndeumeluasmeusn dunoulumssiruaununagns s
U3 mUszidiu warmsUszndlinagns nsdlinuilugsialsausunazvioailen
Concepts and theories of strategic management for hotel and tourism business.
Strategic determining, planning, and controlling in hotel and tourism business. Levels
of strategic planning. Analysis and evaluation of internal and external environment.
Steps of determining strategic plan. Administration, evaluation, and application of
strategies. Case studies of hotel and tourism business.
msﬁwuﬂﬂiqmiqsﬁﬂﬂLL'smLasviaeLﬁm 3(3-0-6)
(Project Development in Hotel and Tourism Business)
JvridesiFeunau : 03757112
MsaLngsialsausy wazmsviondies msdnwianudululfvesnsimungsia ms
TNUKY HAZNTTUIUNTHANIIATING MIANTUNY N19AIUAN kAN TUTTEUNALATING
Development of hotel and tourism business. Feasibility study in business
development. Planning and procedures of development projects. Implementation,
control and evaluation of project.
n53ansn1azingAlugaaunssunisvieiiien 3(3-0-6)
(Crisis Management in Tourism Industry)
JuiidesSeudeu : 03757112
mﬁLm’wﬁﬂzgmLLazmii’fmmim’Jﬁﬂqas[,uﬁ;mammimmwiml,ﬁm A1FANNITNIE
INOAAUNTNEINT N131D9 FIAL TAUSTIN WATNITUIMITIANIS
Problem analysis and crisis management in tourism industry. Resource, political,

social and cultural, and administrative crisis management.
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03763431*

03763436

03763437

FuAEASIUINLTILIY 3(3-0-6)
(Ethics in Hotel Business)
AUMUNBLALAUFIAYTDIITUTITU FTRUINITNNATLTITN WNAALAZNG ]

NINUATEEITUNGIND NANATTIIUTIUNTHRUNINAN ANUTURATEUTDIGINT
i g

lssususegddiuladiwds n1sandugsfalswsunigliuulfnuanisiauii

Y

ST
ﬂ?iﬁ’]ﬁ}U@JLLaﬁﬂﬂ’ﬁIiﬂLLiN il’]Gng’TuLL@%‘UiiﬁJﬁUiimﬂ’]ﬂﬁqiﬁ"ﬂNLLTLI

Meanings and importance of ethics. Ethics evolution. Concepts and theories
of business ethics. The Global Code of Ethics for Tourism. Responsibility of hotel
business with stakeholders. Hotel business operation under the concept of
sustainable development. Hotel corporate governance. Hotel business standards
and ethics.
msdansviaaiieaguun 3(3-0-6)
(Rural Tourism Management)

AMUNINEN SR TEITUUN nseuLLIAnlunTIANIToLisIruUn FUkUUNIg
viowflenvuun matanLazeuintninensluanuiviesfieasuun nMsuuusnsiam
aansvieadedluruun aruduiudssritgsiavienfltwasunasnionilsn nmsdanizeia
Uaeastlunisvieadisnsuun wuilfiuazeuannmsieadiorsuun  nsfinwuenaanuil

Meaning of rural tourism. Concepts in rural tourism management. Types of rural
tourism. Development and conservation of resources in the rural tourist attraction.
Improving the development of the rural tourism sector. Relationship between rural
tourism businesses and attractions. Safety management of rural tourism. Trend and
future of rural tourism. Field trip required.
nseydnduazmssanisisuindaunisvisaiilen 3(3-0-6)
(Conservation and Tourism Environment Management)

JuriidaaFeuniou : 03763111

WUIAYINAANINSEUUAWINERY wazlneing) AnuduRuSsEn IS NeInsssTUR
Aawndeuuaynisvioniien nansznudenisvioaiien nénniseydnvauinden uas
NMBINTTITUYIR NITINUNL WarnITTANIMiNeIns uazdwindon ndnnisviesiieauuy
Febu

Concepts of environment and ecological systems. The connection between
natural resources, environment and tourism. Tourism impacts. Principles of environment
and natural resource conservation. Planning and management of environment and

resources. Principles of sustainable tourism.

* 517391 Unlnd
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03763441

03763442

03763443

03763444**

N159AN1355NTRE5Y 3(3-0-6)
(Cruise Business Management)

WAILINITVRIFIANTET Y gﬂiﬂaé’ﬂwmmmﬁa 29AUTENBY WaggInag
FiAgades dunILAude IUUTNITAINAITGULIEE N1TIWHY LAZNITAATR
N3IANITYAAINT LLazﬂQ‘mmaﬁLﬁm%ﬂ

Development of cruise business. Structure of ships. Components and
related business. Cruising routes. Functional divisions on the cruise. Planning and
marketing. Personnel management and related laws.
N1INUHULATARAILINTAAIA IUAAAIMNTIUAITUING 3(3-0-6)
(Marketing Planning and Development in Service Industry)

JurfidaaFeunnniou : 03763321

IAs1zRanIun1saiiasIzRgands geeeu Tonia wazalassninsizi am
N13wdatulugnaInNITUNITUIAIT  kadias1enanInn1en1s3ulugsiausnig s
MUHUNINAIATUTIAIUINT MsimuakuInensUTaluuay uaznismivaslagly
Wswnsudnsagy

Situation, SWOT, competition of service industry. Financial analysis in
service business. Marketing planning in service industry, implementation, and
control by software.

N13IANTTLIIUTENIUSTINA 3(3-0-6)
(International Hotel Management)

NFAIULATTAIUNLTWTUTENINUTEMARYQN WagTEUUNITINNIT N5
3303 N13IANITAUNTNINTUYWE NI1SAMUALINTFIUNITUINT wwrldunsuetuly
AAINNTI

International hotel investment and development. Agreement and
management system. International hotel operations. Human resources
management. Service standardization. Competitive trends in the industry.
Msdnnnsfinna1naIna 3(3-0-6)
(Resort Management)

LLmﬁmLﬁaaﬁ’uqiﬁﬁ]ﬁﬁﬂmﬂmmﬂ anmimaqgﬂﬁﬂ nseENWUUANIUTIN
AINAIUILAZNITIANIT N1TIANINTTUNNHDU uua?ﬁmﬁﬁhmwﬂ@ﬂﬂﬁﬂiuqmaﬂwﬂism

usnis

= g1eyUius
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03763445

03763446*

03763447*

Concepts of resort business. Customer behavior. Design for different resorts.
Development and management. Arrangement of recreation activities. Trends
resort in hospitality industry.

N139ANNTALUAT 3(3-0-6)
(Club Management)
JuriideeSeuanneu : 03757112

N15USN15 N15ANLTUNIT wagan muwIndouniIegInalugnaivnssualuas
MsIATIERRa1n Nsinnsduandnduiud nsdanisenms wasie3esiulualuas
N195719UNUNITHER La¥A1TUSAS ﬂ?i‘ﬂvﬂﬂ’]ﬁéj’]UWﬂﬂﬂ’]u A9V INUNITIRU LAy
NSAIUANNINITRUNMIIANISlumANTalfilAy wagnstldnw

Administration, operations and environment of business in club industry.
Market analysis. Member relations management. Food and beverage management
in club. Production and service planning. Staffing. Budgeting and financial controls.
Managing of special events and case studies.
nsiamslsausurwIaEnuazyfn 3(3-0-6)
(Small and Boutique Hotel Management)

mwwmwazé’wmmmiﬂmemmﬁmmsgaﬂ LLU’JﬁG‘lﬂﬂﬁﬁajﬂﬂ’]iiix‘iLLim
adielvad nsimuasaadmunedmsunisianislsswsuvnadnuasyfin wgRnssuuas
ANUABINITANAT N1TBBNLUUAUAMALUINNT NTIANITAUNINUIANT STUUMTIANIS
159U MITANITNAYNENIIRNAIN N1TIANITTINAYNG NIAFNY

Meanings and characteristics of small boutique hotels. Concepts of modern
hotel management. Market targeting for small and boutique hotels. Consumer
behavior and demand. Product and service design. Service quality management.
Hotel property management systems. Strategic marketing management. Strategic
management. Case studies.

msdanislaamanasfinnuuati 3(3-0-6)
(Hostel and Time Sharing Management)

wnAnATYgManiulsiu msdansssiandatiu Tomauaznsiudsuudases
grfafinusy nqminediieades anumuneuagUszianvesgsRaiwnLUULU L
nsfnwauduldlduazlontaniegsin nstmvuamdivunenianisnain wgfnssu
LazANLABINTg MIWmuINEnsariLazUinslugsRafiinuuuLath nagnsnsdnnis

T1eld M3t muAteInINsindmiing nagnsnisnatauazn1sSneAUdEuTuSgnA

* se3v 1 Unlol
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03763448

03763456*

N133AN1INTNYINTUYBIRAZNITTANITANAINNITUINIT FTUTITULALAITIANITITS
nagns

Concepts of sharing economy. Sharing business management. Opportunity
and change of accommodation business. Related law. Meanings and types of
accommodation business. Feasibilities studies and business opportunity. Market
targeting. Behavior and demand. Product and service development for hostel and
time share business. Revenue management. Distribution channel management.
Marketing strategies and customer relationship management. Human resource
management and service quality management. Ethics and strategic management.
N133AN1333MAN5INUTSYL 3(3-0-6)
(Meeting and Convention Management)

TIWININTIANITTININTINUTEYY UTernnuean153nUseys 8eAUsENauras
gsnadnusyyn aunsal waswAlulagn1sdnuseyy MITANIT WagnIAluaIl WHUN1S
pann ngmanefiAgates mirssuisuaresdnslunmsdaaiunisdnussyn wunliuves
AMENNTTUNTIAYUTEYY

Evolution of meeting industry. Types of meeting and convention. Meeting
and convention business components. Equipment and technology of meeting and
convention. Operations and management. Marketing plan. Related legal issues.
Government and related organizations. Trends of meeting and convention industry.
nsdansaunwuinislugsiavaaiien 3(3-0-6)
(Service Quality Management in Tourism Business)

LUIAAKATNOYVDINITIANITAMAINAITUINIT TEUUNITAIUBUUTAIS
m'iU'%JU‘lJ':;aﬂmmwmiﬁmﬂuﬁqiﬁwia\uﬁsn nsUssiliunakaznsinnanunmlung
UINS

Concepts and theories of service quality management. Service delivery
systems. Evaluation and measurement of service and service quality improvement

in tourism business.

* s Unlvl
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03763459*

03763462**

03763463

mMIRaurEeufisauazianssunisisadien 3(3-0-6)
(Tourist Attraction and Activity Development)

gaAUsENaLLMEMB L TlsIuarAanTsNISHoTIEY NTEUIUNITHAUILIES
vioufiganarAanssurioniien UnumMYeIMIBIIUNIATFUAT ALENTUADNNTHAILN
wiasiefisanazianssunisieniien unuwavulouiesesumAasuuneAfiie e
funsianud e fiuazianssuvieadie

Components of tourist attractions and activities. Tourist attraction and
activity development processes. Roles of public and private sectors in tourist
attraction and activity development. National and international plans and policies
related to tourist attraction and activity development.
msdanisvaafisnunuyns 3(3-0-6)
(Agro-Tourism Management)
FurfidasiFeunnnou : 03757112

mmwmmasgﬂLLUU*‘U@QmwiaQLﬁEJJL%QLﬂwm USTLANTDILVA B Tien
Fununs NaNN191199AN1STe U BN TUNYAT KEANANIINITLABATAUNTS
vioaifien miﬁmmgmwumwauﬁ'mL%qmwuﬁaﬁa@mﬁmﬁauﬁm N19AA10
n1svienfisndununs wuanisdunisvauintsieufisndunsasegiededuniy
NANUSYYNATHFAINOLTEIATURUINTZIITAITVOINTTUIMANLAINTZL 1087
ﬂaE;‘Vlﬂuﬂﬂ53%1314591?155&‘1/1’1415’114?1’15‘1/1'@\‘1L‘ﬁ&J?L%\TLﬂUG}i

Meanings and forms of agro tourism. Types of agro tourism attractions.
Principles of agro tourism management. Agro-tourism products and tourism.
Development of Agro-tourism models to attract tourists. Marketing of Agro-
tourism.  Guideline in developing sustainable agro tourism according to the
philosophy of sufficient granted by His Majesty The King Bhumibol Adulyadej.
Strategy in creating global agro tourism innovation.
nsviaaiilgalanizng 3(3-0-6)
(Niche Tourism)

dnwazuazUszanvesmsvieniisnanizngy iidlddudelugnaivnssy
vioufian mimamLﬁamwiml,ﬁmmwwmjm N157719NULAEN1TAL WY

AUNTVRLTEaNIENGN NTAANYILAZLUILTY

* 583 Unlol
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03763464*

03763465

03763466*

03763467*

Characteristics and types of niche tourism. Stakeholders in tourism industry.
Marketing for niche tourism. Planning and operation study in niche tourism. Case
studies and trends.

N13IANITITUMANIA 3(3-0-6)
(Festival Management)

N132UAY N1T99NLUY NITWAIUT NITUTZAIUINUY NITAILETUNITARIA N3
FAs1giAIAsInarn1sUsTuNanIsTRuMANIavie LB kA I uNNN Ty
nyalAne

Planning, design, development, coordination, marketing promotion. Risk
analysis and evaluation of tourism events and events. Case Studies.
mMswaunsasieawuusy 3(3-0-6)
(Sustainable Tourism Development)

JuriidaaiFeunnniou : 03763111

Usziimnuduun wazreuunesnisvieafisauuudiy gULLUUGUENmiViENLﬁm
wuudaiu nauiiiunumlunsieaiisauudsdu mdanislusdagaiununuduiug
fuminsaudug

History and scope of sustainable tourism. Dimensions of sustainable tourism.
Key groups in sustainable tourism. Functional management. Relations to other
sectors.
ﬂ']'ii'fﬂﬂ'ﬁﬂ']'ivimL‘ﬁﬂﬂﬂmgmju 3(3-0-6)
(Community-based Tourism Management)

wnAeMsvienfislasyury nsrvIumMsvhafieduaiunsveadienlnoyuy
\3etnonsvieadisalagyuvu nansznuvesnvisuislnsyusu ulsureiifetesty
nsvieailenlagm

Concepts of community-based tourism. Processes of promoting community-
based tourism. Networks of community-based tourism. Impacts of Community-
based tourism. Related government policies.
mMavieuiienTeadneassd 3(3-0-6)
(Creative Tourism)
ndnnsiiugunazaudnunzreInIvioniisndaisassd fidwlddudely

NviRAiigdeaineassd nsvieunendaivasdluusiazginin nsdanisnmsnainly

* 51391 Un
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MsrienfienTeaiieassd nmsenfiendeaieassduazUszianvesinyiaadien
nspenuUUAINIIINMITenflsndsadieassd uultilunmsenilendeadsassd

Principles and characteristics of creative tourism. Stakeholders in creative
tourism. Creative tourism in each region. Marketing management in creative
tourism. Creative tourism and types of tourists. Designing creative tourism activities.
Trends in creative tourism.

03763468*  A1sdansnsvieaifiealuluaiios 3(3-0-6)
(Urban Tourism Management)

LLmﬁmLLasmmﬁﬁﬁzmeENmwiauﬁmiuwmﬁaﬂ 29AUTEN DU AANTTULAY
Assnnemmazmnveinsviesiisdluaiios mileneitadefgalunsvioniien
weidles fiidwlddnidevesnmsvioniioluwnidies msdansmsveadiealuniilos
nsdaasunsranfunisiedisdlueniios nansenureansvieniiedluwniieuas
nsuiledgmnisveadiedlueadios nsfnvinisvesdierluaniiewedlneuas
AaUTEINA

Concepts and importance of urban tourism. Components, activities and
facilities of urban tourism. Analyzing attraction factors in urban tourism. Urban
tourism stakeholders. Urban tourism management. Marketing promotion with
urban tourism. Impacts of urban tourism and problem-solving. Studies of urban
tourism in Thailand and abroad.

03763469*  nsvieaiisaiaradrladhuanssey 3(3-0-6)
(Tourism for Cross-cultural Understanding)

AN9NAIN B9AUTENOULAETRANIITRUSTTIN NITIANAINIITUUTTIH
nsfnseuazn1siufduTus e snusgniiduiuinvieadien dnugiauuay
dnuwaziuanmatumatamsssluginevedlan TanAtmiuas musssalan

Cultural definitions, components and dimensions. Cultural values. Social
contact and social interaction between tourists and hosts. Common cultures and
cultural differences in different parts in the world. Globalization and global
cultures.

03763472*  mauguszneunislugsiavieaiiion 3(3-0-6)
(Tourism Business Entrepreneurship )
LLu’Jﬁm‘ﬁugmmﬁ@mﬁs}dﬁmaumi dnunizvosfusnounisgsiavienien

n1sasngsialndlugsiavieanies ngssidevnastatedud msunisusenaunisgsna

* 51391 Un
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03763475**

03763477**

yioulen unugTAILauvaIiunudmMIUfUTENoUNIgIAaieuiien n1seenLUY
uimsuaruinnssulugsfevioiion nsdanisgshaviendien a3es95uLazAIl
SURnveusedinuvesgIAavioadin

Fundamentals of entrepreneurship management. Characteristics of tourism
entrepreneurs. New venture creation in tourism business. Rules and regulations
for tourism business entrepreneurs. Business plans and sources of investment
funds for tourism business entrepreneurs. Service design and innovation in
tourism business. Tourism business management. Ethics and social responsibility

of tourism business.

n1sviaaigNBgun N 3(3-0-6)

(Health Tourism)

LUIAA ALY UTELan LLﬁSE‘ULLUU“U@\‘iﬂ’ﬁVi@QL‘ﬁﬁJ’JL%ﬁEjsﬂﬂWW Lmalﬁﬁ/i@ﬂl,ﬁﬂ?
LazganuigUatenansvieafiondaguain nginssudnvioauiisndavaimn
mMsaLnAuA LAz UI ISVl ndsguniw mﬁmmiﬁuﬁmwimLﬁml,%qajﬁumw
nMsnanansviediiendeaunm wliunsvieuisndsgunim

Concepts, meanings, types and forms of health tourism. Health tourism
attractions and destinations. Behavior of health tourists. Development of health
tourism products and services. Health tourism site management. Health tourism

marketing. Trends of health tourism.

ANSAIANTITNNS AU 3(3-0-6)

(Museum Management)

ANAIAY WUIARLazUTELANYRIRNs A A5u5T5uTUNTTANISANS AU
Funouuarnszuaumslumsdansiifisdost madanisdauans mMsderumneuas
n15tnus Nsauasnunauluiins s nafnssuvesidrvuinsdus 1339
wnnsaifiLay A9n55 wazdediuiadtuaaInuafiisy Anuduiudsening
Aisfuaitumbenunadguagionvulunisdansifisdne nsAnviuenanud

Significances, concepts and types of museums. Ethics in museum
management. Stages and processes in museum management. Exhibition,
interpretation, and education techniques. Care of the museum’s collections.
Behaviors of museum audiences. Organizing special events, activities and facilities
for museum audiences. Relationships between museums and public and private

sectors in museum management. Field trip required.

* 51391 Un
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03763478**

03763490*

03763491**

03763497**

mMsdansvieaifisaniemea 3(3-0-6)
(Marine Tourism Management)

ninensnisvieafieamimea  Ussannisvendieanimeia UseYAuazainy
Jumvesmsvieandicammaa reulenmatununnsmsvieniieamamesia wansnu
nnIsenfieIamea ms%’mmn%maqwﬁmwiauﬁmmwma wazuuliunIg
viouflemameia

Marine tourism resources. Types of marine tourism. History and development
of marine tourism. Spectrum of marine recreation opportunities. Impacts of marine
tourism. Marine tourism strategic management. Marine tourism trends.
dvnafne 6
(Cooperative Education)

mMsUftRnuludnungndnmudiingm smulassouildfuseumnenaenaunisiai
FIEULAZNTUEUD

On the job training as a temporary employee according to the assigned project
including report and presentation.
52 U8UTTINYN9QAMNTIUNITUING 3(3-0-6)
(Research Methods in Hospitality Industry)

nanuazszileuiside nsivualaynt MTITeN19IUaRaIMNTIUN1TUINNS
HADAIUNITUNAUBLALIIENIUNITINY

Research principles and methods. Defining research problem of hospitality
industry including research proposing and presenting.

dunun

—_

(Seminar)

a

nsdnauauazeAUTetemiraulanisgnannssunisusmsluseiudSygyns

o

Presentation and discussion on current interesting issues in hospitality industry

at the bachelor level.

* 5139 Un

* rgivuTulR
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03763498**

Ugyniie 3
(Special Problems)

N13ANYIAUATINIEAEIMNTIUNITUTNITIEAUUS YRS wazisauseadewdy
89U

Study and research in hospitality industry at the bachelor degree level and

complied into a written report.

3.1.5.2 sgvidusiadviueniangns

03753113

03754351

LASEFANENSTINAAMIUIAEINNTINAITUINNG 3(3-0-6)
(Business Economics for Service Industries )

amudilosuinfuiriasvsmans Jymitugrumaasugie lnssaiaasugha
fUgRAMNTIUNITUINIT QUAIA QUL Aaunm Msiasisrsuyukazals lasaasng
nan NMsmasatlugaamnssunsuing nsinduleanu anufurueasughaty
ATNEINT NaﬂiswwmmwLﬁi@gﬁaﬁﬁGiaqmammmmsﬁmi

Basic knowledge of economics, basic economic problems, economic
structure and service industries, demand, supply, equilibrium, cost and revenue
analysis, market structure, pricing in service industries, capital investment decision,
economic fluctuations and forecasting, the impacts of economic conditions on
service industries
nMsilsun1wndenguiiiagsiaviaaiien 3(3-0-6)
(English Writing for Tourism Business)
JvideeSeuannau : 01355103

inwrnadeunvdinguiionsieanfeafuidefiisadostunsoniion nns
L3I DIRUNTTLAUN NS maﬁwwumaﬁﬁ’]ﬁmmﬂﬁqiﬁaaﬂwﬁam%w QUEICEL:
anuneldnounisgsne nsdouiientslavauarserduiug vaznisidoy
L‘ﬁaﬂﬁaﬁﬂ‘imﬂuqmammmﬁmLﬁ&ﬂ

Writing skill for communicating about travel-related topics, travel plans
discussion, professional business letter writing, business correspondence writing,

advertising and public relations writing, and job application writing in tourism

industry.

** gguUTulse
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03754361

03754362

03754373

03754374

AYBDINYEIIND 3(3-0-6)
(Business English)
JwriideaFeuuiniau : 01355103
mslévinwglunisile wa 81y waziBousamtuiionisindeuarlineu n1sladmy
wazdnulunsindedeasnnagsia
Use of four integrated skills: listening, speaking, reading, and writing in
correspondence. Use of vocabulary and idioms in business communication.
nwdenquiianisdesnslugsiasedulan 3(3-0-6)
(English for Global Business Communication)
JviideeSeusneu : 01355103
nMsRmuAIEnsadunwdingulaglddeivarnnaneilusazuentuiiey
mafiumututureinwemsnuisudulunisiamaidsgsia msldderiiensiious
PAUAULDY
Development of English language proficiency through the use of various
materials both inside and outside classroom, the consolidation of language skills
necessary for business management using materials for self-directed learning.
AMWBINEAMTUNMIUINTMITHALIAT D IR 3(3-0-6)
(English for Food and Beverage Service)
FurfidasiFeunnnou : 01355103
Anduniseruuaznindeuluiatonie sauiaiouddrdny d1uu uay
unaumnildlusnunamswaziaieiu
To practice reading and writing topics, including to learn vocabulary,
expressions, and conversations in food and beverage department.
Adangedmugiasen1siy 3(3-0-6)
(English for Airline Business)
FufifeaSeuandey : 01355103
N13YTUINITHNEE 4 A1y Laatdun1sia A15uA N1581U WAENISTEY ANYikas
dnnumsgsia anensdu mevidrsesiits madadu msUseaa msdanisiutlaym
Youlanans wagnsuinisuuedosdy
Four skills integration; emphasizing on listening, speaking, reading, writing.
Vocabulary and idioms in airline business: making reservation, checking-in, making

announcement, dealing with passengers’ problems, and in-flight services.
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03754375

03754376

03754391

03754392

AwdanguiiiegsiadatiluasfununIsnsrisuiien 3(3-0-6)
(English for Tourism Operation and Travel Agency Business)
JwiidesiFeunnnou : 01355103

Uszgndlivinuenwisanquiiiensinsedeans Uszauau uazdamIeuenans
#nee Tetestugsiaiien

To apply English skills in communicating, coordinating, and preparing
documents related to tour operator and travel agency.
AMwdanguiiagsnauInsgunm 3(3-0-6)
(English for Health Service Business)

e NAaSeuNINoU : 01355103

UsNineen1sile ya 611 uazleuntwdanguliion1sdeaislugsiauinis

'
=

3UAIN WauANa1L15aN1e wsenguiiielidoyaiivafulusunsuuinig
N19q9019 winnaaukazuInieunaie Taswduisnisaunundanii aunun
malmsdwinaznslsulinevanmnedianvsedng

Integrating English listening, speaking, reading and writing skills for
communicating in health service business. Developing English competency for
giving information about health service program, relaxing massage and spa
packages with emphasis on face-to-face conversation, phone calls and email
correspondence.
AW BTAYINTEMITUNITIANTIING 3(3-0-6)

(Academic English for Business Management)

m'ﬁgimmsﬁﬂwmammé’ﬂﬂqwéﬂguqqﬁ ifudmiunisdeansanna Tnettiunis
Tnwegsndosuadiuargniesluaniunisaifanamsdansidgsiouasniedany
vl

The integration of advanced English language competence necessary for
international communication by emphasizing on fluent and accurate use both in
business management and social settings.
mmé’mqmﬁamiaﬁmqﬂﬂa 3(3-0-6)
(English for Recruitment)

N1SAAUIENEA MN8N wlun1seu Weu Heiazna Hnrusinyeng

Awazaliaf1eg Tunszuiunisadasinu wu nsmssulsziRdiudd nisnsonlu
adnsu N1sduN1YAlNY LaENSREUIANINEAINITAIA YAl

To enhance English language proficiency in reading, writing, listening, and

speaking. To practice language skills and techniques in a job application process,
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03754473

03754474

03757112

03757223

such as preparing a CV or resume, filling out application forms, attending a job
interview, and writing follow-up letters.
Adengumaiadmiugsnalsusy 3(3-0-6)
(Technical English for Hotel Business)
JuiideeSeuanneu : 01355103

AsAuIAIINAINTaNIe 1B TlENsAeans waznisduasunisldnim
Tnenisynavelassadrmenieildluaniunisalane naonsusidnriwazdiuiu
Adndudmiussialsausurumaunaumnlsluiinussd uiivanvane

Development of communicative language competence and the
enhancement of language use by illustrating functional language structures
altogether with vocabulary and idiomatic expressions technically required in the
hotel business via multiple real-life situations.
nwdangquimadadmiugsivviaailen 3(3-0-6)
(Technical English for Tourism Business)
JufidesiFeunnnou : 01355103

m'iﬂizqmﬂi’fﬁﬂwmméﬁﬂqws[,umi?iamitﬁamwimL‘ﬁm Taun1sHnUITNY
UAna L‘Vi(ammi anuf Ao wazvuusssudenussng sauda miwuﬂlﬁﬁmuzﬁﬁ
AUFGRIVARHY LLazmi’;ﬁjﬂﬂ’ﬁéWiNﬂﬁLﬁS’ﬁ@ﬂ

To apply communicative English skills for efficient tourism. To practice
describing people, events, places, things, traditions and customs; giving instructions
and directions; questioning; and dealing with matters related.
29ANISHAZNITIANTT 3(3-0-6)
(Organization and Management)

WUIAALAZITAUINITNINITIANIT NOBHDIANITHALNITTANTS N13AndUla
N15314UNY N139ABIANIT N133ANITNTNEINTUYLE A19EEU N15aT1eusepela
msfnsedoanslussinis ﬂﬁiﬁﬂmiﬂ’)’m‘ﬁﬂLLé’fﬂLLazﬂﬁiﬂ’JU@u

Managerial concept and its evolution, organizational theory and
management,  decision-making, planning, organizing, human  resource
management, leadership, motivation, organizational communication, conflict
management and its control.

a

N15IATILATIUITUIULALADATING 3(3-0-6)
(Quantitative Analysis and Business Statistics)
N3UNUYNINMTIATIERTIUTIINIETUN19EIA Msdedulaniglaniy

Liuduausaznelianudes n1sussgnaldlusunsudadu Azl n1suanuas
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03757231

03758111

03759211

anuvzilu Mslesziunsaen nMsuszandldlusunsudaduy msiesienulise
MsasuLlas N13AUANALAIAIARY LUUTIADINITVUAINIT N1TILATIERLAY
I0ABY LLagﬂ’ﬁ‘ﬁ’]a@ﬂﬁﬂ’mﬂ’]iiﬁ

Quantitative analysis theories for business application, decision making
under uncertainty and risk, application of linear programming, probability,
probability distribution, Markov analysis, application of linear programming,
sensitivity analysis, game theory, inventory control, transportation model, queuing
analysis and simulations.

NONUBFIND 3(3-0-6)
(Business Law)

AN MUV MLNETTAY LunAnAgITuNg s sRaLazAIL TN
USTLANYDINYMUIY NT3UIUNITERTITU N3TeiutainmlaematazoynyIlanainis
WAZAIUTURANIDIEYLATUNS

Business legal environment, concepts of business law and origins, types of
law, justice process, settlement by court and arbitration, civil and criminal liability.
RANNIINATA 3(3-0-6)
(Principles of Marketing)

ﬂ’mmﬂiﬂ‘ﬂLLﬁ%LLU’JﬁG‘lﬁ’]Uﬂﬁimaﬂﬂ ATEUIUNTITNNAITAIIN anﬂiiﬂﬁgU%Iﬂﬂ
N1suUsdIUnatn n1saenaatnidivuig n1sAnuAnNagns uazdlulseay
NINIINARN

Meanings and marketing concepts, marketing process, consumer behavior,
market segmentation, selecting target market, designing strategies and marketing
mix.

N133ANITNINITRY | 3(3-0-6)
(Financial Management )

VOULUALAZUNUINYBIRUINITNIIN9I3U Taguszasdnazainud1Agves
N133ANITNINNITRY NENNITINLAULAZAFUANNINITRY LATIATIRUYY UUTEUIURUNY
SNIHANBULTIULAZNITIANISAILLALIVININTTIRY ms%’ﬂﬂﬁl,méaﬁunuiwzﬁgu Urunang
UAYIZHZE NITIANITAUNTNG mguﬁauLLaz?luw%’WémasLLazuIam83146] NINTRUY

Scopes and roles of financial executives. Objective and significance of financial
management. Principles of financial planning and control, capital structure, capital
budgeting, rate of return and financial risk management. Management of short, medium,
and long term sources of capital. Management of current and fixed assets. Other

financial policies.
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03760171

03760204

03760205

a

NANNISUY 3(3-0-6)

v

(Principles of Accounting)

S [

AINRUTY LUIAALAZAIINAIAYUDIN1TUYT nantazISnisdunndgyd

v A v o

1935UYT NANNITIARANITANTUNULALFINENNITRY MTURTUALNITIAYINTILIUNINIT

o

¥ ¥
a A o v a v ¢

Ruveegsfiauimsuazginateunnely nsUnyddmivauning vilduwavdiuveainves
Meanings, concepts and significance of accounting: accounting principles and
recording, principles of double entry, adjusting account and closing entry, principles of
profit assessment, preparing of financial statement and report, and knowledge of cost
accounting.
nsdgdilanisdanisgsialsansy 3(3-0-6)
(Accounting for Hotel Business Management)
JwiideeSeuanneu: 03760171
AUNLIY LUIAA NENNIT u,axmmé”lﬁmmaqmiﬁz:y%l,ﬁami{fmmiqiﬁﬁﬂ,imﬁu N3
UszenaldnisUaydaumu mMsvadiionsinnng waedadnisdudmiunsaidusnumeiiu
gsfalssisy wevesauarnsindulamusadmivgsialsawsy nMsdniieudssana ns
TATILRIUMITY MTATeiarnsUssdulasinisamu waznisarvgugludmiugsia
T390y
Meanings, concepts, principles, and importance of accounting for hotel business
management. Applying cost accounting, management accounting, and financial
accounting for hotel business operation. Price policy and price decision for hotel
business, budgeting, financial statement analysis, analytical and evaluation in projects
investment, and internal control for hotel business.
nmstnyBiiensianisgsiavieaiilen 3(3-0-6)
(Accounting for Tourism)
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Meanings, concepts, principles, and importance of accounting for tourism
business management. Applying cost accounting, management accounting, and
financial accounting for tourism business operation. Price policy and price decision for

tourism business, budgeting, financial statement analysis, analytical and evaluation in

projects investment, and internal control for tourism business
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nsdgdilanisdanisgsialsansuuagyisailen 3(3-0-6)
(Accounting for Hotel and Tourism Business Management)
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Instrument of applied management accounting for hotel and tourism
business management, emphasizing on accounting system used for hotel and
tourism operation, cost and price planning, responsibility accounting, the use of
management accounting for planning, controlling, performance evaluating,
decision-marking, and analysis of investment project.
NANNITNAAKAZNITATUNT 3(3-0-6)

(Principles of Production and Operations)
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Concepts of production and operations, general management, statistical and
quantitative methods, planning and operating production activities, materials
management, purchasing, production management, inventory management, quality

control management and improvement of productivity.
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