NANGATUINITTINAUUINN F§19I1NNTINNTTHBANENTIIAUUTTTULALHUAN

3.1.1 FuIUNEAATINAARANANEAT Lidasndn 126 wiaefin
3.1.2 laseafavdngns
(1) nadvAnyialy Lideandn 30 wiaefin
- NgNANTERYATaY lidesnin 5 wledn
- NgNasEAmERSIAEUTENOUNTS liteundn 6 wiiefn
- nuanszawTUNsAeans litesndn 13 wiefin
- NguansEnadiasinguasnaadan lidesnin 3 wiedn
- NNASTAUNIIANENS liteundn 3 wiigfn
(2) VIRV UANEY Lideundn 84  wioefin
- AU 32 wihgin
- I amzdey 25 niein
- Jynaniziden litesnin 27 wefn
. nawIvIAaulaany liesnin 15 wefn
. ngpAnINMwSInguiionueIwlitesnin 12 mhegin
(3) IRV URBNLET Lideandn 6  wiaefin

3.1.3 5987291

(1) nuanIvIAneIN2Y lddesndn 30 wdaeha
1.1 nguanszogflgy Lideandn 5 wiaefin
01175xxx  NANTTUNAFANWY 1(0-2-1)

(Physical Education Activities)

PR = = R% i I a a [ a e o
waglidoniseudnlaidesndt 4 miefin anmedvitmdlunnaivdnevill
QGHGAFEREGH

J 4 " Y [ ! 1 a
1.2 nguanszAansuiegusznaunis laidaandn 6 wighn
deniseuliitdesndn 6 wiiedn anTedvilumuinin@nwnaly nguanse

AanSWaUsENOUNNT

1.3 nguanszawfunisiesns Lidesndn 13 widefia
FMYIRNUTENA 1 219 9(--)
Jnwlneg 3(--)
IWETAUMA/ANTIADS Lifosnd 1(--)

1.4 ngusrsswaliasneuazwaliadlan Lidaundn 3 wagin
01999111 AaNTLVawALAY 2(2-0-4)

(Knowledge of the Land)



warlimaanissudnlitdesnin 1 wlein nsedvtunuInIvAnwII kU
nauansenaLiiadlneuaznaiiedan

1.5 nguasEauNIeAans Lidoundn 3 wiagin
TdenGouliitdesndn 3 wihefn mnseivilumnaind@nwily ngu
asTaUVTeManS

(2) VIR NANIL Lidowndn 84  wiagfin

2.1 vy 32 wnaeia

06901111 wé’ﬂmi%’ﬂmﬁﬁjﬁﬁ]Lﬁmﬁuﬁm%’uqmammiu 3(3-0-6)
vioaLiien

(Principle of Business Management for
Tourism Industry)
06901112  Asdansninennsuyweiilegnanngsy 3(3-0-6)
viouflnBsinusssuuazguamn
(Human Resource Management for Cultural

and Health Tourism Industry)

06901121 MR ARRadMIUgRAIVINTTVIDNTEN 3(3-0-6)
(Digital Marketing for Tourism Industry)

06901211  nsdanisaiiununasladafnddmsu 3(3-0-6)
gREMINIINYIDATIY?

(Operation Management and logistics for
Tourism Industry)

06901231  mslukagmstnddmivgnamnssvioniiss  3(3-0-6)
Financial and Accounting for Tourism
Industry

06903211 mmaa’lmﬁﬁaqqmmmﬁamﬁmmimi 2(1-2-3)
Vioaudien
(Health Literacy for Tourism Management)

06904111 aaﬁmmﬁugmqmmmimmLﬁsm%@ 3(3-0-6)
TAUTTTULALFVNIN
(Basic Knowledge of Culture and Health
Tourism Industry)

06904112  ngfnssutinvienileauagn1sdoans 3(3-0-6)
N IUUTTTY
(Tourist Behaviors and Multicultural
Communication)

06904222  mssansiiniientsvieadien 3(2-2-5)

(Accommodation Management for Tourism)



06904311

06904421

maduffuszneunsdmiugsianisvioniien
B IUTTTULALFUNN

(Entrepreneurship for Cultural and Health
Tourism Business)
Msdansidanagniiionisdsiaiunsvieiiien
B TUUTTTULAZEUNN

(Strategic Management for Cultural and

Health Tourism Promotion)

2.2 ¥ NaNIZUIAY

TmseukvuaIvtaivnie sanalud

1. YUV INITDINYNYITIRIUSTTH

06901341

06902111

06902112

06902211

06902221

06902491

06902497

06904224

06904313

MINRLIANANYalyAaINTEMIUBIANTTIAA
Personal Image Development for Business
Organization
AauzuarTausssuvieaduiienisviaadien
(Local Arts and Cultures for Tourism)
MsAoAUmNEI TS STUA MU
Vioudien

(Cultural Interpretation for Tourism)
Qﬁmam%miaummﬁamﬁviaal;ﬁm
(Geographical Information for Tourism)
WENNSEANISUIANIS LS TUaNTS
vioafien

(Principle of Cultural Heritage Management
for Tourism)
sudeuiifefiugiunensviendie
LBIIUTTT

(Basic Research Method in Cultural Tourism)
AN

(Seminar)
nsdnn1sgsiviuiisasinufdRnisiuden

(Tour Business Management and Practical

Training in Tour Operation)
91NVDIAUI ALY
(Contemporary Local Cuisine)

3(3-0-6)

3(3-0-6)

25 “ienn

3(2-3-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-3-6)



2. wrusivmavisaileuBeguamn

06903111 mw%‘msLLazmsu%msmmmqﬁuﬁugﬂwﬁa 3(2-3-6)
nsieaLfien
(Fundamental Public Health Administration
and Services for Tourism)

06903112  uwndunulneuszgndlilon1svionends 3(2-3-6)
FUNN
(Applied Thai Traditional Medicine for
Health Tourism)

06903221  wAndnsianulnsinglunisvieniiendeaunmn 3(2-2-5)
(Thai Herbal Products in Health Tourism)

06903321 qsﬁaamuﬂasmaumitﬁaqmmw 3(2-3-6)
(Health Establishment Business)

06903331  MIsdnnIsauaguALiianITViaaLien 3(3-0-6)
(Healthcare Management for Tourism)

06903411  MIAUAFUNNLUUBIATINAMTUTIAANTT 3(2-2-5)
viouRenTsgunm

(Holistic Healthcare for Health Tourism
Business)

06903491  sudeuidiTeiugunemsvieniiondguam  3(3-0-6)
(Basic Research Method in Health Tourism)

06903497  &uuun 1
(Seminar)

06904223  n159AN1SIATINISHAZANTI SN UL BWAIL 3(3-0-6)
sl

(Project Management and Planning for
Tourism Destination Development)

2.3 3P an1ziaan lidesndn 27 wieda

2.3.1 nguivianuaulaanie Lidfoundn 15 wioeia

fandeudonuaudiyiladyunids litesndt 15 wiieia
2.3.1.1 wyusdrnsvieafieandeiausssu Lidesndr 15 wusein
ThdenSouandvlulauinnisianisveadisndeiausssulidosnin 12

wihein 9nseivdelud
06902321  msadsyaAuiiuninensiesiuLaznis 3(3-0-6)

vioufle3duue
(Value Added Creation of Local Resources

and Community-based Tourism)



06902322

06902323

06902390

06902395

06902396

06902411

06902421

06902422

06902490

06902496

06902498

06904223

06901431

06903112

NPRNLUULAZAS1IUTEAUN Tl NI UL
BIUANI TG

(Design and Experience Creation for Cultural
Events)

nsviesfiendemauiuaziniyaio
(Religious and Spiritual Tourism)
NSLASENAIUNT DNAAIANE

(Cooperative Education Preparation)
NSANYIIUNNINIEAUTELNA

(Study Abroad)
aafANUIIINMISeUluinTInedussUseme
(Knowledge from Oversea Universities)
MvieafindeTaus TN YRS

Agri-Culture Tourism
nMsvisaienmeunuLaznsieaiedny
NIULAY

(Border and Cross-Border Tourism)
nsdnn1svies e lunguusemee gy

(Tourism Management in ASEAN Countries)
AuAaAnNE

(Cooperative Education)
Souarnznansvioniiendemusss
(Selected Topics in Cultural Tourism)
Ugymiiieiy

(Special Problems)
M38AN15IATINTTHAZNITI R TRIL
WAia e

(Project Management and Planning for
Tourism Destination Development)

3(2-2-5)

3(3-0-6)

1(1-0-2)

1-6

3(3-0-6)

3(3-0-6)

3(3-0-6)

1-3

3(3-0-6)

warlmasneudnlitenii 3 wheis 3nsedvas Uil

nanmsamululaniatiou

(Principles of Investment in the Virtual
World)
uwnndusulneuszgndiiionsvioniiendaguan
(Applied Thai Traditional Medicine for
Health Tourism)

3(3-0-6)

3(2-3-6)



06903221  wandnusiasulnslnglunisviesiondagunm 3(2-2-5)
(Thai Herbal Products in Health Tourism)

06904314  enansuazAaduvidanunen 3(2-2-5)
(Liberal Arts of Tourist Guide )

06904321  msvieadisludnsnaugin 3(2-2-5)
(Tourism in Metaverse)

06904422  msdanisaruUasadelunisvieadien 3(3-0-6)
Safety Management in Tourism

06904423 ﬂ'15?3’@ﬂ"]iﬁqiﬁamwml,azm%ﬁu 3(2-2-5)
Food and Beverage Business Management

06904424  nsdanisanutuiie U waviA3esny 3(2-2-5)
(Entertainment Venue, Bars, and Drinks
Management)

2.3.1.2 wwudnmsvisaiendegunm lidesndn 15 wiaein
ThdenBsuanivluwusinnisiamsvieaiiondequam litdfesndn 12
miefn 1nseivdeluil
06903311  msdanisfiviniiteaunnuazdze e 3(2-2-5)
(Accommodation Management for Health
and Elderly)

06903322  msvieaieBeduasuavnn 3(2-2-5)
(Health Promotion Tourism)

06903323 mivimﬁimL%qmwmﬁaqmmw 3(2-3-6)
(Gastronomic Tourism for Health)

06903324  mseenmdinesiausinsewnddniunis 3(1-4-4)
viewleuaaunm
(Low Impact Exercise for Health Tourism)

06903390  NILHIBUANUNTDUANNIANY 1(1-0-2)
(Cooperative Education Preparation)

06903395  n1sAnwIlUNNINEIaEANUTELNA 1-6
(Study Abroad)

06903396  83AAN3INNSSEUluLINede 1-15
FIUTEING
(Knowledge from Oversea Universities)

06903431  winnssumawmelulaguasnindueigua 3(3-0-6)

FUANENTUNTVID AN UTIFUNN
(Innovative Technology and Healthcare
Products for Health Tourism)



06903432

06903490

06903496

06903498

06901341

06902221

06904224

06904314

nMsvieafigndanisunmg 3(3-0-6)
(Medical Tourism)

annafne 6
(Cooperative Education)
Sesamwgnismavieadendgunin 1-3
(Selected Topics in Health Tourism)

Ugyuiiiey 3

(Special Problems)

warlhideniSouliifosnda 3 mhedn nseivdeluil
nMstawAnanvalyraInTdmIvesAnsgsia  3(2-3-6)
(Personal Image Development for Business
Organization)
vdnnMsdansusanatRusTsemsvieadien  3(3-0-6)
(Principle of Cultural Heritage Management

for Tourism)

nMsdanisgsiviuieasfinufdRnisduden  3(2-2-5)
(Tour Business Management and Practical

Training in Tour Operation)

mansuazfaluiainanen 3(2-2-5)
(Liberal Arts of Tourist Guide)

2.3.2 nguAvInwRnsUsEmAliNauendw bideendn 12 widefia

nseiveelud
02746313

02746323

02746324

2.3.2.1 WUUSIYINITNBINYNTIIAUSTTU
TmdendBeuansedslurminniwanasemnelidasnin 12 ndiein

mMwdanguiiionnuaainnieanssdly 3(3-0-6)
DAAIANTTUUIANT

(English for Cultural Intelligent in Service

Industry)

Mwdangudmsunudanweniasiingy 3(3-0-6)
vioufien

(English for Tour Guide and Tour Leader)
AMwdengudmsugieansuazUseifenans  3(3-0-6)
Ty

(English for Geography and History of

Thailand)



02746326  AwsangudmsuUTEmdlazSaussulne 3(3-0-6)
(English for Tradition and Culture of Thailand)

03754351 mw“wuﬂwmé’aﬂqmﬁaqiﬁaﬁmm?im 3(3-0-6)
(English Writing for Tourism Business)
03754362  Awsanguiitenisdeanslugsnaszaulan 3(3-0-6)

(English for Global Business Communication)
06902391  YiNWeA1WIBINGYNNNITVDUNSUTIINUSTIN  3(3-0-6)
(English Skills in Cultural Tourism)

2.3.2.2 WUV VDAY NTIHUA N
Tmasniseuansgdviunuinnwssusemalidssnin 12 wdiein

Mnseivdeluil
01355411  @AUWNNY USUM wazn1sufduiusly 3(3-0-6)
AYIBINOY
(Meaning Context and Interaction in English)
01355251 m‘mé“@ﬂqmﬁamiﬁamimdqiﬁﬂ 3(3-0-6)

(Communicative Business English)

02746329 mmé’aﬂqmﬁmmﬂ%mﬁaﬂﬁﬂuamuwmma 3(3-0-6)
(English for Customer Serwce in Hospital)

02746337 mmaaﬂqmwamswaammLsmml,aimsumw 3(3-0-6)
(English for Wellness Tourlsm Busmess)

03754351  msdsuntwdanguiiiegsnavieaiien 3(3-0-6)
(English Writing for Tourism)

03754376  awdanguiilegsiauinisaunin 3(3-0-6)
(English for Health Service Business)

06903391  vinwenwISInguNIINIYiouiendeaunn 3(3-0-6)

(English Skills in Health Tourism)

(3) nundvdenias lddesndn 6 waeia
(4) vunIvIENUSZAUNITAINBITN lddeenin 6 wuqefia
4.1 Haansnsiseuiveslsraunsalniaauiy (NMsEnUMeaniadne)



3.1.5 ANSUYS187U

3.1.51 i’]EJ’NJ']“UEN’J%’]%SJ?WH')‘IH?J@QW&ﬂEWl'S

06901111

06901112

06901121

wanmsaﬂmssinawamummuamamnisumi 3(3-0-6)
‘I/I’é]\iL‘VIEJ’J
Principle of Business Management for Tourism
Industry

LL‘U'JF’W] ‘Vli]‘iﬂ{] LLau‘Maﬂﬂ’ﬁ‘Uﬂﬂﬁiﬁiﬂ%L‘UENG]‘U ﬁ’]%iU@mﬂW‘VIﬂiiN
ﬂ’]i‘Vl’eNWIEJ’J p9AUsY ﬂ’e]U‘SUE)\‘l@Gl’d’WMﬂiillﬂ’ﬁ‘VlaﬂL‘VIEJ’J N159ANITLT
’quﬁi'ﬁJLLauE‘j‘Uﬂ’WW ﬂ?iﬁ]ﬂﬂ’]iﬂﬁW”d?ﬂiNH‘Hﬁl N139A1ARIN ﬂWS‘UQJfU
LAZNITEY ATTLIUTTUIVITNLALNY MUY ANUFURUTTENI19T3AA
yipaeuargsnadu Jymenuime wazuuildulvilueuinnved
Qmamnsimmiviml,ﬁm nNIRIANY

Concepts, theories and principles of business management
for tourism industry.Components for tourism industry. Cultural and
health  tourism  business management. Human resource
management.  Digital marketing.  Accounting and finance.
Professional ethics and laws. Relationship between tourism and the
other business. Challenges, problems and new trends in the future
for tourism industry. Case studies.
nsdanneInsuyediloanavnssuvin el 3(3-0-6)
IUUSTTULALFVNIN
Human Resources Management for Cultural and
Health Tourism Industry

AudAgreINITUTI TN Insuyuslugnamnssuvieaiiien
WWOIMUEITUMALAVAIN STUUNTUNURNULATUITMITINN1TVRIH Y
NINIINTUYWE N5 URULALTALmM NN TUYRELogRaImNT Ty
nMveaie T inusTsuLaraunm

Importance of human resource in cultutal and health
tourism industry. Operation and management system of human
resource department. Planning and development of human
resource for cultural and health tourism industry.

N1sAANARAIAAIMSURAAIMNT TV TEN 3(3-0-6)
Digital Marketing for Tourism Industry
LUAAFIUNITIANISYRIRAIAATTad T un1TvieaIfien
NSTUIUNTNNMTAAANGANTIUHUSIAA dulszaun1en1snainfana
NIFIUHUNALNTNTIAINATNA ATIEALNIEANINITAAINFIE N13F
IANITANTAUMANNNITANIAFNE N15TAQUAIAYRINAINUTNIT NS
WALINAENSN1NaIAATNES JUTLATUNIINITAAINGATIA N1TAIUAN



06901211

06901231

AINTIUNNNITNAINAE N1TAAINAE LaznITUANEIAIUNITAAIN
Mvadmiuananvnssuvionilen

Management concept of digital marketing for tourism.
Consumer behavior marketing process. Digital marketing mix. Digital
marketing strategy planning. Digital marketing opportunity analysis.
Digital marketing information management. Measurement of
demand in service marketing. Digital marketing strategy
development. Digital marketing program. Digital marketing
control of marketing activities. Digital marketing. Digital
marketing case studies for tourism industry.
nsdansaliuanunagladafnddmiuanamvingsy 3(3-0-6)
visaifien
Operation Management and Logistics for Tourism
Industry

N3N UNITANLTUNU A1999NLUUNEASUIILAZNTZUIUAIT
Asidendiiaiifuarnisnadi@n ulszneunis nswennsal n1g
TNUNUMTINITHAALAEAIINABINITNTNGINT NITIANITAMNINUINT
wdnn1sladafindnisviendion nszurunsdanisladafindifions
vioufled vaaldguniunsvioniien suvvudainvieadsn nsdAnw
nsAnwLenanuT

Operation planning. Product and process design. Location
and layout selection. Forecasting. Capacity and resource
requirement planning. Service quality management. Principles of
tourism logistics. Tourism logistics management process. Tourism
Supply Chain. Tourist transportation system. Case study. Field trip
required.

nsRuuazn1siyddmivgaaunssuvioaiien 3(3-0-6)
Financial and Accounting for Tourism Industry

LUIAAUDINITRULATUYT nTzUIUNTUUTNNTYT N199AYINeU
N133UKALNITIATIENIUNITRY NMTTANIRUNY lasaadadunuuay
AUNURUNY UAAYBIRUMNLIAN NTIATIBVAANNY NITIUHLLAE
NeINIUNINITRN N1ssindulalunisamu nsdariauussana s
U‘%miamwm'mLLazmmL?iaﬂuqiﬁﬁwiauﬁm

Finance and accounting concepts. Accounting record
process. Financial report and analysis. Financing. Capital structure
and cost of capital. Time value of money. Break-even point
analysis. Planning and forecasting in finance. Decision making in
investing. Budgeting. Liquidity management and risk management
in tourism business.

10



06901341

06901431

0690211

NTNAILIATNENBAIYAAINTEINIUBIANTTIND 3(2-3-6)
Personal Image Development for Business
Organization

wnAnREfuyadnam WHINNNTHAINYARNAMNETY
BIANTTINY  MsiwyAdnaslukazneuenvayed  N1sHAILY
UARNAMANNEIEIUA  1T8MENE 9 nMsnefuaznsusngaulud
d181980UY msﬁmmﬁﬂmmsﬁams saseauieanela  nswmwn
o15ual  nslBoudiausssuszrinssemailensiauiyadnningnis
MU NIAUANY

Concepts of personality. Personality development guidelines
for business organization. Development of internal and external
human personality.  Personality development according to
manners. Courtesy. Demeanor and and presence in public.
Development of communication skills. Creating satisfaction.
Emotional development. Learning international cultures for
personality development to work. Case studies.

nann1sawmululaniaiiou 3(3-0-6)
Principles of Investment in the Virtual World

Y UUﬂ’]iNUIULﬂiU%ﬂ"\]‘\]iQ Lbae3g ‘U‘Uﬂ’]’iLQULL‘U“UI’iFWEJﬂﬁ’N
mmu‘uamummmmeﬂaiamauau AaINNULaS ﬁu&l‘lj@%']ﬁl
ﬁUVﬁ‘WEJWi]‘Vlﬁ miaLﬂi%magamamaﬂaamu Vﬁﬂﬂ'ﬁﬁﬂ‘lﬂﬂﬂuma?ﬂ
U NSUTEULAAIMENNTNG NENN1TMNU Lagn1TIATIERFUNTNY
wiou Anadesnnmamudunindiaiou

Monetary system in real economy and decentralized
finance. Introduction to virtual economy, capital market and digital
asset exchange. Information analyzing for invertment decision
making. Principles of investment in the capital market. Stock
Valuation. Principles of virtual asset investment and analysis.
Investment risks in virtual asset.

RaUzuasimusssuriosduiiansiiouiion 3(3-0-6)
Local Arts and Cultures for Tourism
dnvaizvesAaUruazimusssuviosiulunsazginim Jadeii
SvEnaroWauIN1TeRaUuas TausTIuTosdu usAnViosdunyLs
P99 LU I3IUAR BIMTHAZVUN Auas w1Aal Auikaznisaviau
mau ulsealadad Anyiganu
Characteristics of local arts and cultures in each region.

Factors influencing evolution of local arts and cultures. Local

11



06902112

06902211

06902221

heritages in various aspects. Literature, food and dessert, music,

dance, sport and game, religion, and handicraft. Field trip required.
ms?iam’m‘mmﬂm\ii'ﬁuussiuﬁm%'umivimLﬁm 3(3-0-6)
Cultural Interpretation for Tourism

LuIRA 1&NN13 BIRYSENBU NSEUINNTS 1Aesdle wavnall
dmiudonnununenisTausssuiianisiendiey unuinuay
mmﬁﬁ@g%mmsﬁlammwm8%1\15’6;11465% NTILNULAZIANITNT
FoaununenieTausssuluwrdwieniies wwildunisdeaumnuie
dwiunsviesiiedlueuian nadifinu

Concepts, principles, components, process, tools and
methods of cultural interpretation for tourism. Roles and
significance of cultural interpretation. Planning and management of
cultural interpretation in tourist sites. Future prospects of
interpretation for tourism. Case studies.
Qﬁmam‘miaummﬁamsvimu'?ien 3(3-0-6)
Geographical Information for Tourism

‘i’]a]ﬁ"]’squﬁmam%ﬁdma&iamivimL‘1‘7iEJ:] AUFNRUTTZNIY
plimansfunsvieadion giidnwaliunienmuaziasygiavesuseime

a

Inguazurungf L‘1/1ﬂﬁﬂm\iqumam%ﬁm%mﬁmmumsmumué’m
mMsvieaies Mslingiidagiimans ssuvansaumagiimansszuy
n1sivuadtuvdsuulan (GPS) n1sltasiegdeyassuvalsauine
afimaninisuansnateyauazmaiunuiluszuvasaumaniaans
MsAnwuenanIud

Geographical factors affecting tourism. Relationships
between geography and tourism. Physical and economic landscape
of Thailand and international. Geographic techniques for tourism
management and planning. Geographic analysis. Geographic
information system. Global positioning system. Geographical
information system data visualization and mapping in geographical
information system. Field trips required.
wdnN1sIaNsuIANMeTaLssINanviaaiien 3(3-0-6)
Principles of Cultural Heritage Management for
Tourism

Mé’ﬂﬂmiLLazﬂizmumimi%’ﬂmﬁLLazaw%JﬂwajmﬂﬂWN
TUUSTIN nTOUULEUNY 385754 LLazﬂQMmaﬁlLﬁ&?%ﬁ]ﬂﬁUﬂ’liUﬁﬂ@
AUN13IANITUIANNINTAUSTIN N13IRNITANS U BIANITEIualnfy

12



06902321

06902322

1IANlannI9TAIUSTTYL NIANMITTMUSITNTRSINBLAY D LT U WU
NNITHAUINITVDUNYATINTANT I TAUTTIN anNTYNIUDIUNE S

usanmeiaussalulsemelng Anvigauaniui

Principles and processes of cultural heritage management
and conservation. Policy, ethical and legal frameworks relevant to
the practice of cultural heritage management. Museum
management. UNESCO and word cultural heritages. World cultural
heritages in Thailand and ASEAN. Approaches to heritage tourism
development. Problems of cultural heritages in Thailand. Field trip
required.
nsadyaRiunIneInsiesiulazansvisuilen 3(3-0-6)
InYupu
Value Added Creationof Local Resources and
Community-based Tourism

WRAR ¥ENNS waznsEUIUMSTANIIISYiBN e IRyuY Mg
Famsninennsviesiuegadaiiu nmsadsyarfiunineinsviosdiuile
m’iviaﬂl,ﬁaﬁﬁﬁqmju N1599NLULAINTTUNB R ToNT T 198554
uinnssumsianisdmiunmsviesienidyuey Jawmhaiiediauiunis
viefleAfuu nsdiAnu nMsfnwuenaniud

Concepts, principles and processes of community-based
tourism management. Sustainable local resource management.
Value added creation of local resources for community-based
tourism. Designs of creative tourism activities. Managerial
Innovations for community-based tourism. Social enterprises and
community-based tourism. Case studies. A field trip required.
nMsepnUUULazas1sUsTaUNISAld S UNUBLIUA 3(2-2-5)
NIINUTTIU
Design and Experience Creation for Cultural Events

LUIRAAEITUNTTRUB LA us STy mimﬂLLNUﬂaqwé
Tun159M91U BUANIEIAILGTIN N1TeRNLULLAENTASNUTEAUNTSal
TuUBUANIS IS ITY mﬁ@mimmL?ENLLasmaﬁﬂqm N139AYN
PYDLAUDNITINUDLIUANITAIUSTTY N1FUTNITHAZNITALTUIIULA
NUBNUIMTTAIUSTIN Wialuladuaziuliunisdniu nsdfnwuas
MsAnwuenanIud

Concepts of cultural events. Strategic planning in cultural
events. Design and experience creation in cultural events. Risk and

crisis management. Creating cultural event proposal. Management

13



06902323

06902390

06902391

and operation of cultural events. Technology and cultural event

trends. Case studies and field trips required.

nMsvisafisadsmauuarindoain 3(3-0-6)
Religious and Splrltual Tourlsm

LL‘H’JF’]@LﬂEJ’Jﬂ‘Uﬂ’]ﬁ‘V]’eNLVIEJ’JLGU\‘Iﬁ’]ﬁ‘lJ’]LLauﬂﬁ’JiUEU’]m ﬂ’?l’]llﬁllW‘lJﬁ
Y ‘1/1’3’]\‘1?31'1?1‘1‘!’1 ﬂ@l’)ﬁUﬁU’}mﬂ‘Uﬂ’]i%@ﬂW}S’l LLi\‘i‘NﬁL"ﬂLLa ‘Wi]ﬁ]ﬂiill
uﬂwaqmqumauma GDG]’JEUEU’]&J amuwam@ams mu‘dsumm
NEANIA ’mqmﬂa Lﬂi@ﬂ'ﬁﬂ‘dﬁ]ﬁlﬁﬂ LLau‘L‘{ﬂﬂaﬁWﬂiQ%Lﬂﬂ'fU@QﬂUﬂ?i
vonfiendemauiuaziniyain Msdansninensuaruviaaieadien
Farauuardnigain nsnainwasNansueinsvieaiisudmann
a3y NsAnEUenaa LT

Concepts of religious and spiritual tourism. Relationship
between religion, spirituality and tourism. Religious and spiritual
tourist motivations and behaviors. Holy sites, rituals, traditional
events, festivals, sacred objects, amulets and figures relating to
religious and spiritual tourism. Religious and spiritual tourism
resource and attraction management. Marketing and products of
religious and spiritual tourism products. Field trip required.
NNSLMTBUAIUNSDNANNIANEN 1(1-0-2)

Cooperative Education Preparation

MENNT WWIRA WarnsEUIUNSVesEVAafnY sedeudetsdud
Reates amnudiuguuasmaialunisadinsauendn anudiugiuly
nsURTRNL nsfeansuazuyseduiug nsimuiyainnin seuunis
Usnsnanluaniuusznaunis madanisuaus nslgusisau

Principles, concepts and processes of cooperative eduction.
Related rules and regulations. Basic knowledge and techniques in
job application. Basic knowledge and techniques in working.
Communication and human relations. Personality development.
Quality management system in workplace. Presentations
techniques. Report writing.
nwznedangenenisvieadfisndeausssy 3(3-0-6)
English Skills in Cultural Tourism

msldEmimadaiienisdeansdeniwdingy n1se1uunaAI
funsvieiindeiausssa Tnewiunismlaninuddy suluunas
ANTVIUIIEIUNIITINT NINWENITUNAUBINNTINLAZATTN

Applying technical terms to communicative English. Reading
on cultural tourism articles with emphasis on finding main idea.
Formats and method of academic report writing, Presentation skills
on scientific graphs and table.
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nsAne lunnIneaeaUZme 1-6
Study Aboard

mMsiFouiuazfauinuesainsieivifameidowiouly
WM INgaea1UTEIna nsisuidsandisianiduluniuinusives
IR INEIRUNBATANAR S

Learning and self development from couses taken in
overasea university. Credit equivalence according to Kasetsart
University regulation.
aeAnUEINMIEsUluI AN AedsUTEINA 1-15
Knowledge from Oversea Universities

mmﬁ’tummﬁmmiﬁaqLﬁam,%ﬁwuﬁﬁu TuseiuUSayqes 7
Hanawzidoussuluuninerduasuseine nsiisulAsanuigia
Juluanunausivesumine deinunsaans

Knowledge in cultural tourism at the bachelor’s degree level
taken in oversea university. Credit equivalence according to
Kasetsart University regulation.
mMavieafisnTeTausssanens 3(3-0-6)
Agri-Culture Tourism

NSNYINTTAUSTTUNEAT UseTRrans Tnusssulnenslng
sUnUUNTViRLislazama e iaus TN N13innsgsia
Msvienfisndeiamusssunens NMsdanseiudneTausssunens 13
Fanrsninensuarunasienfiendaiausssuinenseg1adaiu
N13ANwINITY

Agri-culture resources. History of Thai agri-cultures. Types
and tourist sites of agri-culture tourism. Agri-culture tourism
business  management.  Agri-culture  event  management.
Sustainable agri-culture resource and tourist site management.
Field trip required.
mMavieaiisnweuauLaznvisaiisatiunsuuay 3(3-0-6)
Border and Cross-Border Tourism

LnAmREIUN s fismeuaukasnIsiaLfisadunsLLau
fifnnanienans n1sidles druuazinusssuveseuaulngiuuseme
wleuthu nuazszifounmsrinuuey anusudlessnisUssmaiieadu
mMsviesfisriunsuuay wiawisnelugimaveususzninsinedu

UszinaiiouUiu wainssuinyiediien NansenuveInIsyiounyl
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06902490

06902491

“U’]EJLL@ULL@Zﬂ’H‘ViENLﬁEJ’J‘ﬁ’]iJWiﬂJLL@u A1IANITUAZNITWAUINT
vipaienluginAreuny

Concepts of border tourism and cross-border tourism.
Dimensions of geography, politics, societies and cultures in the
border areas between Thailand and its neighbors. Rules and
regulations on border crossing. International cooperation on cross
border tourism. Tourist sites in border regions between Thailand
and its neighbors. Tourist behaviors. Impacts of border tourism and
cross-border tourism. Tourism management and development in

border regions.
msﬁ'ﬂmimsviaaLﬁﬂqiuna:uﬂszLVIﬂaﬂL%u 3(3-0-6)
Tourism Management in ASEAN Countries
arusifosiuifafussauondou Usziimansanmdun

vUszinaandnlunguuseimaendeu wodnssutinrondealungy
Uszinae By undsieadisnlunguuszimaeidou anudasnfonis
viouflnlunguuszmae oy ngmnsuazesAnsiumsvieadienly
nauUsEIADBEY WuMssvieaiealunguUsemaeudeu n1sAn
wonaa i

Introduction to ASEAN community. History of member
countries in ASEAN. Tourist behaviors in ASEAN countries. Tourist
attractions in ASEAN countries. Tourism safety in ASEAN countries.
Tourism laws and organizations. Tourism routes in ASEAN countries.
Fields trips required.
annafnen 6
Cooperative Education

nsUfTRMuludnvugndnaudinga aulaseuildiu
UIUNUNE AADAIUNITIAVINTIIINULAENITUILAUD

On the job training as a temporary employee according to
the assigned project including report writing and presentation.
sudeuisidenugunainsvieaiisndeTausssa 3(3-0-6)
Basic Research Methodology in Cultural Tourism

wanuazsudeuiTifoneniseaiiendeimusssy nsivun
Jayun n193195UuuunsIde mi&gﬁmqﬂizaﬂuazamagm QRETET
FIWTWTBYA NMIATUUUADUNYN MTAATIERLAENITAANTRYA N3
laffdMTuNITI9Y NIUTIBIIUNTINBUEZNTLEUONAIIUITY

Principles of research methods in cultural tourism,
Identifiction of research problems, formulation of research
objectives and hypotheses, collection of data, construction of

16



06902496

06902497

06902498

06903111

guestionnaire, data analysis and interpretation, application of
statistic for research report writing and presentation.

159 9RNITNINITNBWNYANTITIAUSTTY 1-3
Selected Topics in Cultural Tourism

a o v

L%ﬂLa‘wwvmmi‘vimLﬁ&J’JL%ﬁ@uumiﬂmzﬁuﬂgmmm NIV
Foavdsuudasivluusazaianisfing

Selected topics in cultural tourism at the bachelor’s degree
level. Topics are subjected to change each semester.
duuun 1
Seminar

mstaue wavefuseideiaulamaniseoniiendeausssu
TusgAuUSyans

Presentation and discussion on current interesting topics in
cultural tourism at the bachelor’s degree level.

Usymiiay 1-3
Special Problems

mMsAnwAuaTImInIsieuiisndamusssuluseauuiyaes
waziseuieadeuduneany

Study and research in cultural tourism at the bachelor ‘s

degree level and complied into written report.
n'ﬁU’%msLLa:n'ﬁU%ﬂ'lsmsﬂsmqmﬁugﬂmﬁams 3(2-3-6)
vioadien
Fundamental Public Health Administration and
Services for Tourism

Tassafisiugiunazssuanuuinisassauresszmalne
‘meﬂﬂﬁ@LLanGUﬂWW%uﬁyugﬂuﬁﬁM%UUizEgﬂ@ﬂ“i’ﬂuqiﬁm/iaﬂL‘ﬁlm N uNNY
LﬁmﬁuﬁLﬁm%ﬂﬁmma’]ﬁﬁm?mLLazmiﬁmmiq*‘umw n1sugu
werurauaridnlsailoedy m'i’%’mmimmlﬁlmLLazMUﬂmmumiaﬂ
lunsdlgniau MsinUURnmsUguneua

Fundamental structureand services of primary Thai public
health system. Principle of primary health care for applying in
tourism business. Basic laws involving public health and health
management. First aid and basic treatment. Risk management and

control in emergency situations. First aid practice
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unndunulneyszgndiionsvisaiisudeguan 3(2-3-6)
Applied Thai Traditional Medicine for Health
Tourism

wWuIAR Usein mméﬁé’fmuamé’ﬂﬁuﬁmmsmammwﬁw
Qﬁﬂmmﬂ%ﬂummﬂi 17U mmLsuaLLau‘Uiuszumsml,aaﬁumwlu
%%Usum’aumaﬂuﬂmmlmm 4 anA MsuIRlng a:uuiwﬂ‘vm WG
‘V]’eNL‘V]EJ’J ﬂ’ﬂﬂi'ilIVIENLVlEJ’JLLa LaU‘Vl’NVIQQLVIEJ’JEHV?UﬂWiGILLaﬁ"UﬂWWWJEJ
nilayaylng maﬁmami@LLafjsumwmsJQuﬁcgigﬂwauugwumamﬂ
Anudfuinermans nsAinsuenaniud

Concept, history, significance and basic principles of Thai
wisdom healthcare in everyday life. Beliefs and traditions of Thai
everyday life healthcare using Thai wisdom knowledge in all 4
regions of Thailand. Thai massage. Thai herbs. Attractions, activities,
and routes for Thai wisdom healthcare. Description of Thai wisdom
healthcare base on scientific knowledge. Field trips required.

mmamﬂiﬁaﬂﬁjﬁlmwLﬁ’e)m'iﬁ'ﬂmsmivimtﬁm 2(1-2-3)
Health Literacy for Tourism Management

aﬂﬁﬂizﬂauLLaﬁi’&ummsmaammaamiﬁmz’jmmw mmiwﬁ
vude finwenisdadula nsdanisdaies Wnwenisdeans nisuseiiu
wagnsaiaNLRaInINIEunIn NsUsEnAldALaaInINIgUN N
fulsafnsauaslsalifnsoiionsdanisnisvioniien

Componentand and evolution of health literacy, Media
literacy. Decision skill. Self-management. Communication skill.
Assessment and creation of health literacy. Application of health
literacy in non-communicable disease and contagious disease for
tourism management.
wanAatayulwslnglunsvieaiisndsguamn 3(2-2-5)
Thai Herbal Products in Health Tourism

ayulnslne ayulnslnedldves nansasayulnslnenldly
Qmammiim’m/iauﬁm aguiwﬂummﬂm NSVBBUYINFINTUNIS
HARNENSuaay Ul

Thai herbal. Common used Thai herb. Thai herbal products
used in tourism industry. Herb in Thai food. Permission request for

herbal product production.
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nsdansiinniNeguanuasdgede 3(2-2-5)
Accommodation Management for Health and
Elderly

ndnnadosfulunisquadgefouasdgymiiludiuguain
wnAnkaraduinveslssaniiin n1seenuuulasiaisesding n1s
aaﬂLLUUﬁa\‘iﬁﬂLLazmmiﬁ’m%’Ur}gqﬁEJ LLIAANITOBNLUUNNSUSNS A9
S1unemnuazmInLagianssivzauiugaels msfnwiananduly
Ivesiiniiioguainuazigels msdnnsanuvasafodmniuggede
N3ANYIRIUN NIANE wagnSHNUOR

Basic principles of elderly care and general health problems.
Concepts and history of accommodation. Organizational structure
design. Rooms and buildings designed for elderly. Concept of
service design. Appropriate facilities and activities for elderly. Study
of accommodation for health and elderly possibility. Safety
management for elderly. Field trip required. Case studies. Practical
training.
ﬁqiﬁaamuﬂiznaumﬂ‘ﬁazj"umw 3(2-3-6)
Health Establishment Business

aUwazanuUszneunsiiioguaIw Msuinisiitoguaiwlugsna
au1 N1IASIABUAUAINANIUUTENBUNITUALNITUINITAUT NS
‘Uizﬁm(ﬁﬂ’mmiéf’]uﬂﬂiLLWWéLLN‘UIWEJﬁ‘U‘U%ﬂWiﬁ‘UW NONUILLAY
ITILUTIU NMSANYILBNANILT
Spa and health establishments. Health service in spa business.

Quality investigation of spa and services in spa. Application of Thai
traditional medicine and spa service. Law and ethnicity. Field trip
required.
nsvieaileuBedaaSugunimw 3(2-2-5)
Health Promotion Tourism

E‘ULL‘U‘UﬂWi‘ViaﬂLﬁ&J’JL%ﬂﬁQLﬁ%@J?ﬁm’]W ANUIBUAIENIY LAY
vioaflen Aanssu wgAnssudnviesilen gsfouazndnsueilunis
visufioadsdaaduguain semsiisdmiuinveaiiendsdaady
RN LLmvmﬁ'@,JmLLazmu@MmmgmmiviauﬁmL%ﬂfﬁﬂm‘%mqmmw
Tutsandlng msnaianazunliumseaailussiulsemanazssiu
WU NsFnwIenanILd

Types of health promotion tourism. Destination, attraction,
activity, tourist behavior, business and products in health
promotion tourism. Itinerary for health promotion tourism.
Developmental and quality control guideline of health promotion

19



06903323

06903324

06903331

tourism in Thailand. Marketing and trend of national and
international market. Field trip required.

nMsviauileadeomnaieguaw 3(2-3-6)
Gastronomic Tourism for Health
ﬂ’]i‘ﬂvﬂﬂ’]ﬁﬂ’li‘ifi’e]\‘lLﬁﬂ’)L%Q@WW’]iLﬁ@@%ﬂ’]W ﬁ‘ﬂﬂﬁﬁmﬂ’ﬁﬂ@%ﬁﬁn
Beemnaiilogunin o1 sviedularemsUszdind Samussie s
Tuiosdu Lma'wiaqL‘1’7i&J’.J@hummsﬁléﬁummﬁaﬂuﬂﬁmmamyLWI
vy wazwvedlan Wf]@ﬂi’ill‘h!ﬂ‘l/]’e]%ﬂ/l&l?LsﬁﬂaqﬁﬁiLWQa"Uﬂ’lW ey
‘IJﬂV]@QLWFJ'JﬂﬁﬁJLﬂ’WMiJT’d I‘UiLLﬂﬁllﬂ?iV]aﬂLVlEJ’JL“UQ’E]TVT']?LWE]?!"UJ]’]W N3
IﬁﬂﬁLLuu‘H’lLLﬁui‘Viﬂ’JWZJE@WNE]WMW?LMUH%@QLVIEJ’J La¥NIIIANITAIS
vioufiendems
Gastronomic tourism health management. Activities of
gastronomic tourism for health. Local food and national food. Food
culture in local area. Popular food attractions in Thailand and
worldwide. Healthful gastronomic tourist behavior and target
tourists. Itinerary for Healthful gastronomic tourism. Direction and
education of food for tourists and gastronomic tourism
management.
ﬂ’]iaaﬂﬁ']ﬁﬁﬂﬁﬂ‘ljﬁﬂLL’i\‘lﬂ’iZLWIﬂﬁi']’s“l"]W%Uﬂ']’i 3(1-4-4)
vioulgnTeguaw
Low Impact Exercise for Health Tourism
LUIVINIERNAE N8 TIALTINSEUNNGT N15eaNM&INEdY
Toaz lnin waziiandia Lﬁamiﬂwﬁmﬁ%mﬂmwﬁLLazmﬂUﬁi’fﬁ
Concept of low-intensity exercise. Yoga, Tai Chi Chuan, and
Pilates exercise for rehabilitation in theory and practice.

N13IANTQUAFUANLNENYIBATIED 3(3-0-6)
Healthcare Management for Tourism
9IN1TLATEINITUAAITENINNITAUNINTANNHIINLIARALYE
Lsaldfnlde viegddwn Aauidesduigdiulsaniniuainnis
i a o a ] a @ 9
IGMRTER IimJizﬁ]’1ﬂuLLaziimgumimmazgumﬂmiaﬂ nannIs

[ |

Josiunuioauay ﬂ’)‘Uﬂllﬂ’]iG]fﬂL‘UEJ Jadan ﬁﬂNﬁGiEJﬂ’J’]ﬂJLﬂ%EJﬂﬁQVIN

3’]\‘1ﬂ’18LLﬁ%%WIQ“U@Qﬁﬂ%@QLV]S’J N155ULDAUAIULASYAVDINULBILAY
Y ] PN a v Y ! v A o [ J a
UNNBUNYD NITLATYIUAIATUTNNYLALIAYUNINLTUNBUNITLAUNS
n1sUseiuguam nsalfinw

Signs and symptoms during the trip caused by infectious

diseases, non- infectious diseases, or accidents. Fundamental
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knowledge of diseases occurred during the trip. Endemic and
epidemic diseases in each region worldwide. Principle of self
prevention and infection control. Factor affecting physical and
mental stress in tourists. Solution of stress on personal and tourists’
issues. Physical preparation and compulsory vaccine before the

trip. Travel insurance. Case studies.
= b4 a =
NT1ILAIYUAIMUNIDUERNIANEN 1(1-0-2)

Cooperative Education Preparation

MENNT WA wansEUIUNNSTesanifnY sudeutetfui
Aendes mmdfiugunasmealunisasinsnuendn anudiugiuly
MsUfTRnu nMsdeansuaruyweduius msfauyadnnm sEuunsg
Usnsnanluaniuusznaunis wallan1sudiaus n193eusneanuy

Principles, concepts and processes of cooperative eduction.
Related rules and regulations. Basic knowledge and techniques in
job application. Basic knowledge and techniques in working.
Communication and human relations. Personality development.
Quality management system in workplace. Presentations
techniques. Report writing.
VinwznuSsngunanIsiaaienTegunw 3(3-0-6)
English Skills in Health Tourism

msldEmimeadiaiiientsdeansdeniudingy nsenuunay
srumsvieaiendagunn Tneifunsnlarudfny sUuUULaE IS
WHUTIIUNIIVING TINBENITUNEUDAINATINLAZAITN

Applying technical terms to communicative English. Reading
on health tourism articles with emphasis on finding main idea.
Formats and methods of academic report writing. Presentation
skills on scientific graphs and table.
nsAne TunIngnagasUssing 1-6
Study Abroad

nsissuiuazauinuiesainsieiviiameidesusouly

unAInenaeatslsEne nsiisuldssrmiaeAndulumiuinusives
UNTINY AU YATAERNS

Learning and self development from courses taken in oversea
university. Credit equivalence according to Kasetsart University
regulation.
29AAU3INISEUluLNINE1aEAUTINA 1-15
Knowledge from Oversea Universities
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06903431

mmif’lumﬁuﬁmmwiaqLﬁaaﬁqqﬁumw TuseiuUSygns 10an
awmzilsudouluaninerdeasUssine nmadieuifssein 1[uld
AULNEIIVDIUAING BN BATANERS

Knowledge in health tourism at the bachelor's degree level
taken in oversea university. Credit equivalence according to
Kasetsart University regulation.
N1TQUAFVNINUUUBIATING19TUFIAINS 3(2-2-5)
visulflgadeguam
Holistic Healthcare for Health Tourism Business

mwﬁwﬁcyuazsuauwwummaauaqmmwLL‘U‘U@ﬂﬁimﬁuaﬂ
fnvieaiilen AuvanglazesdUszneuvesguand Jadunslulas
AeuaNfidmaroAATEANIIINIBLaranla ATrALATEaTLA
Iuﬁfﬂviml,ﬁ'muasﬁﬁﬂﬁuﬁ‘ﬂzym NIALAFUANLUUYTUINTE MY
fnvisaiien Inineruinislunisvendiendeguain Aanssudide
aunmin MsUszgndldnnsguaguaLUUssATINA MU TYIDNTie)
WIEUNIN NTUANY

Significance and scope of holistic healthcare of tourists.
Meaning and composition of being healthy. Internal and external
factors affecting physical and mental stress. Stress occurrence in
tourists and solutions. Integrated health care for tourists.
Psychological services in Health Tourism. Rehabilitation activity.
Application of holistic healthcare for health tourism. Case studies.
winnssunanaluladuasnanineiguaguan 3(3-0-6)
dwiumsvisaileandeguam
Innovative Technology and Healthcare Products
for Health Tourism

neazauuIanssumanalulaguasndndusiguaguain dmsu

g NALAzEITYMIMUEUNIN NITHEN NMTHAIUT WAEN1IAIUAY

eXp

ANAINYDINARAINALAZUAIN WulTugTAAUTANTIUNS nalulad
Lazndndueiiiioadraaiunisiquamia nagnénisssia dmsu
winnssumanalulaguasndndueiguaaunin Msvssendld winnssy
manaluladuazndndusiguaguainlunisvesiiiendsguaim
n3dlfnw warnsAnYILenaaIT

Characteristics of innovative technology and healthcare

products for healthy and unhealthy persons. Manufacturing,
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development, and quality control of healthcare products. Business
trends on innovative technology and products for healthy
promotion. Business strategies for innovative technology and
healthcare products. Applications of innovative technology and

healthcare products in health tourism. Case studies and field trip.

mMsvieafisndanisunng 3(3-0-6)
Medical Tourism

sULUUM SR aABNTansunng qanuieUatonisuazias
yipafigadsnsunmed Aanssu ngAnssuiinvieaiien giRawaznEnia
nsvieafsndnisunng senmsiuiierdmiuinveaiiendnisunmd
LLu’JW’Nﬁ@.J‘N’]LLﬁﬁﬂﬁUﬂmﬂﬂmiﬁﬂusﬂ@ﬂﬂﬁﬁﬂ@ﬂLﬁEJ’JL?Nﬂ”IﬁLLWVlEﬂu
‘Ui%mﬁl‘ﬂﬂ ﬂ’ﬁﬁ]a’]\'ﬂLLaSLLU’JIﬁiJﬂ’ﬁG]aWWU@QﬂWiV]‘@\‘iLﬁEJ’JL%Qﬂ’]iLLWV]g
ﬁﬁIUizﬁUﬂﬁgLWﬂLLﬁ%ﬁ%ﬁUuWUW%Wa ﬂ’]ﬁﬁﬂ@’]u%ﬂﬂﬁﬂ’]uﬁ

Types of medical tourism. Destinations and attractions of
medical tourism. Activities, tourist behavior, business and products
of medical tourism. Tour itinerary for medical tourism.
Development and quality control guideline for medical tourism in
Thailand. Marketing and trends of medical tourism in the national
and international markets. Field trips required.
annadnen 6
Cooperative Education

nsUfTRuTud vz ndnaudinsmulasenuilady
UDUNUNY MADAIUNITINYINTIBULAZNNTUNAUD
On the job training as a temporary employee according to the

assigned project including report writing and presentation.

sudeuitifenugunanisieaniisndeguam 3(3-0-6)
Basic Research Method in Health Tourism
ndnuarszidouiFidenensveniiendeguain nsfivue

Jayun n199guluunIsIveY m'iﬁgﬁmqﬂﬁza\‘iﬁLLazamﬁgm ASLAY
FIUTTRYA N1FATINUUVABUIY NITIATIERAEAANTYA N15LY
ARREINSUNITINY NISRUTIVIUNTIVULAZNTIEUBNAIUINY

Principles of research methods in health tourism, identifiction
of research problems, formulation of research objectives and
hypotheses, collection of data, construction of questionnaire, data
analysis and interpretation, application of statistic for research,
report writing and presentation.
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Ldi‘la\‘iLQW’]SVI’NﬂW‘J‘VI'a\‘iLﬁﬂ?t%ﬁ@%ﬂ’]%l 1-3
Selected Topics in Health Tourism
L‘%amwwmqmﬁviauﬁmL%aqsumwiuﬁzﬁ'uﬂ%zgigm% daiios
Wasnuladluluusazanansinu
Selected topics in health tourism at the bachelor's degree level.
Topics are subjected to change each semester.

GHERTY 1
Seminar

maiaue waveAunehideiitalannsvienisudsguainly
seauUTeYInT

Presentation and discussion on current interesting topics in

health tourism at the bachelor's degree level
Usymiiay 3
Special Problems

mMsAnwAuaimemsvieafisndsgunmlussiuiyanei uas
Beuiisadoudusenu

Study and research in health tourism at the bachelor's degree
level and complied into a written report.
asRAMuSNugIugAaIunTIIvie L iienBeTaus eIy 3(3-0-6)
LASHUNIN
Basic Knowledge of Cultural and Health Tourism Industry

i‘ULLUUﬂﬁVI@QW}EJ’J aﬂﬂﬂ'ﬁvﬂamm”ﬁiﬂwLﬂmsuaﬂuamamniim
mi‘maﬂLﬂ/lml,mawuﬁﬁml,a“asumw dewrgauazaInuasdade
ﬂuuayuiuqmammmwmmmLﬁux‘i’muﬁiimmuqmmw NOANIT U
tfnvieaiendsianusssunazaunm msdanmminensnmsvieniiends
fausssuuazavnm ulguiguaznsandusnufiunisvieaiends
TRIUTITULATHUVAN N197194RULAEN1STANITW N a L TlB LAY
NﬁmﬁmﬁﬁmiﬁmLﬁ&JUL%ﬁﬁuuﬁﬁmLazqmmw 3YFITU NYNUY LAY
uasgIudmIunsian o s isndeTUs ITULATAUAIW N1SANY
yonaauil

Types of tourism, components and related businesses of
cultural and health tourism industry. Amenities and supporting
factors in cultural and health tourism industry. Cultural and health
tourist  behavior. Cultural and health tourism resource
management. Policies and operations of cultural and health
tourism industry. Planning and management of cultural and health
tourism attractions and products. Ethics, laws and standards for
cultural and health tourism management. Field trips required.
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woAnssutinvisaieauaznisiom sy nusseu 3(3-0-6)
Tourist Behaviors and Multicultural
Communication
Uszianiinvieaiien Yeadvdruyananazaniniindeniidawane
woAnssuvesinvioaiien ussgelanagnszuaunisdndulalunis
yieaflor n1sfuinmdnuaigavunevatenis Uszaunisaives
thvienflsnazkaayiiou dnuvaueidagAnssuvestinvieadigauiuni
wunlifumgAnssudnvieadlen uidn ssdusenaunazawlunisdoans
5ENITANETIN MIUSUMdeTausTsulva ATesTTunarn1sUUR
Aeafunsdeanssenisimussaluudunnsvieniio
Tourist  typology. Individual and environmental factors
influencing tourist behaviors. Motivation and decision making
process in tourism. Perception of destination image. Tourist
experience and reflection. Behavioral characteristics of
international tourist. Future prospects of tourist behaviors.
Concepts, elements, and languages in  multicultural
communication. Adaptation to new culture. Ethics and conduct of
multicultural communication in tourism context.
mMsdansfinnianisvieaiien 3(2-2-5)
Accommodation Management for Tourism
gaamNITIvieafigafuiin nsUfuRntsuazuImsdianisiiin
NN3DBNKUUNITUINTUAENITUINIAEBINIBAINALAIN N1TUTNT
s18ld nsdifinw nnsfinwuenaniud
Tourism industry and accommodation. Accommodation
operations and management. Service design and facilities
management. Revenue management. Case studies. Field trip
required.
mMsdannslasansuazmIuRLeRaUdwiaadlsn  3(3-0-6)
Project Management and Planning for Tourism
Destination Development
wAMRETUNTIANTSATINg 18NN TeulATINGG NI
1A59715 N990UUTELILATINAG A1T9ARI9IIa11ATINT NS
IAATINTNYINT N15AIVANLATINIT Lazn15UsedulATINis 13
AATIzRanIun1sel 1ATzigesou 9auds lentauazguassa n1s
TIWHUNTTAATN NITILNUBATTAIU WIE IV DT NONN1YNIT
vioufien nsdifnw
Project management concepts. Project writing principles.
Project planning. Project budgeting. Project management timeline.
Project control and evaluation. Situation analysis. SWOT analysis.
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Marketing plans. Tourist attraction planning and development.
Tourism laws. Case studies.
nsdanisgsiatiiganasfinufinisinien 3(2-2-5)
Tour Business Management and Practical
Training in Tour Operatlon
iﬂLLUUﬁiﬂﬁ]u’]L‘VlEJ’JLLa ﬂgwmswlmm%ﬂ miLmsmmma A3
%’mmwiw%mmm mimmﬁmmimmUﬁﬁﬂﬂmmm N159AN13
ﬂﬁum‘wLLaummg’mmiUimiﬁumﬁﬁﬂﬁ]‘mL‘V]En nMsUguneIUIa mAla
N13195979504 N1sHNUJURN1T0nRULLazN sATUIUluLTEn
thiflendnaes msiinUFiRnsdntdien
Types of tour business and related laws. Preparing and
establishing tour business. Management for tour business. Service
quality and service standard of tour business. First Aid. Techniques
of negotiation. Practical training for designing and operating in the
tour model company. Practical training for conducting tour.
mmluwﬂswna‘umsmmvﬁiﬂams‘wmm&nm 3(3-0-6)
’JWUSiiﬁJLLaqu%ﬂ’]W
Entrepreneurship for Cultural and Health
Tourism Business
ﬂﬁﬁ,JLGUﬂﬂUS‘ﬁmsmWU’eNN‘Ui“ﬂEJ‘Umi NM15UTENOUNITIUUTUN
A9 9 USELAUANG 9 'VlLﬂEJ’J“ZJENﬂUﬂ']iﬁ]@GNﬂ‘\]ﬂ']ﬂﬂZJ QUEGERNGELL!
wInnIsy miwmu’mwzmsrduzgﬂizﬂaums msiesizianuduly
Iennegsfanazaudss sudsudlduuazfianisveanindu
HUsznaunstusuan
Understanding entrepreneurship nature. Entrepreneurship in
various contexts and issues related to new business establishment.
Innovation creation. Entrepreneurial skill development. Business
feasibility and risk analysis including trends and directions of future
entrepreneurship.
aMsTTRIRUTINEsTY 3(3-0-3)
Contemporary Local Cuisine
AUEFYIe90IMNTTTRaduTNady ffuemnsriesdusauadie
dadnualuazTausssunsuilanemsviesiusware 35nsUsuay
mAdannsUsEneve g Msuszgndliingavluemsviesiiu msda
drfuomnsmuiausssunisuilaneivisviesiu msinufoinns
UsenaueIms
Importance of contemporary local cuisine. Contemporary
local recipes. Identity and culture of contemporary local food
consumption. Cooking methods and cooking techniques. Ingredient
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applications in local dishes. Dishes setting according to local
consumption culture. Cooking practice.

AansuazAaluvisdnamean 3(2-2-5)
Liberal Arts of Tourist Guide
‘Vtﬁﬂ‘ﬁLLazmm%JUﬁWUaUGUENﬁﬂ@L%ﬂﬁqﬂaﬂé’ﬂwmzLLazﬁ]iimUism
Yoslpaman wann1sufUiRnuuasmaiinnisuilatym wwenives
faquad nsnnging msdufleadnsuszme nsdunu uazfanss
funuins ey nqvsne saenausslsuiiiadestusinamean 3
NMsHNUGUR Nsdnwgau
Duties and responsibilities of tourist guide. Characteristics and
codes of ethics of tourist guide. Operating principles and
unexpected problem resolving techniques for tourist guide. Tour
commentary. Outbound tour leading. Games and recreation activity
leading. Organization, laws and regulations related to tourist guide.
Practical training. Field trip required.
nsvisafigalusnsanaugie 3(2-2-5)
Tourism in Metaverse
sUnvvreamaluladdmiunisvieniior audnvuzveslan
Fnsnaugin msldnmnauginlunsiiaueninfusinisvisaiien
n1s3uiviulandnsaugin n1sasieassAgenyiniileiiiedngg
ugiln nsdlfinw MsAnvenan il wazlassnunsvieadien
Types of technology for tourism. Characteristics of Metaverse
world. Application of metaverse to tourism product presentation.
Metaverse literacy. Creating soft-power with metaverse. Case
studies. Field trips and tourism project.
nsiansdsnagnsiitenisdaaSunsvisaiioands 3(3-0-6)
IUUSITULALFVAIN
Strategic Management for Cultural and Health
Tourism Promotion
wnAnlunsinnisssadenagniiiionsduaiunisvieaiilen
NILUIUNTINUHUNAYNS NITAIMUANAENSIUTEAUAI 9 VBI09ANT
vieaflendeinusTsuuazaunin Miesesianmiadeusianegluuas
AEUBNBIANT N15UINaeNSlUdn1TUUR n1sAIuANNaE NS W
yansdansienagndiviuay nsdifng
Concepts of business strategic management for tourism
promotion. Strategic planning process. Strategic formulation in
different levels of cultural tourism and health organizations.
Analysis of internal and external business environment.
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Implementing strategies. Strategy control. Modern strategic
management approaches. Case studies.

msdannsanuUasadelunisvieadien 3(3-0-6)
Safety Management in Tourism

aumnevesnlasnselunisvieadien anauasUITIAN ved
%’JmmmmﬂaamﬁaiuﬂﬁmaLﬁm N139AN1IA1ILINGANIINTS
vioudien LLu’Jﬂ@LLauquwg]mmUmsﬂaﬂﬂmwammﬂaamSJ ﬂg‘mma
LLau‘LJIUU'lEJ@’]‘IJWJ']@J‘U&E]WWEJGUENﬂ’]ﬁ/]aQLVI"d’J NUILUNSURABDUAY
ﬂ’J'WlIUﬁE]G]ﬂEJ‘U@QUﬂ‘I/]ENLV]EJ’J SUE]?]'Ji‘LJQ‘Umﬂ?ﬂﬂ??ﬂﬂaﬁlﬂﬂﬁl%@ﬂ
dnvionfion msugunerviailosdunazdinmdetineadienlunsd
UszaugUAun n1sinufod fnsfnwenaniud

Meaning of safety in tourism. Causes and types of safety
problems in tourism. Tourism crisis management. Concepts and
theories for safety protection. Safety laws and policies of tourism.
Organizations responsible for tourist safety. Safety guidelines for
tourists. First aid and assistance for tourists in case of accidents.
Practical training. Field trip required.
nﬂiﬁ'ﬂnﬁiqsﬁam*msl,l,azm‘%aa?\'m 3(3-0-6)
Food and Beverage Business Management

ANuEFueIsIAzIATeN MItLiunsuazUIINsIAnTTgIAe
U3nsevsiaziesesfy msliuinisemsuasaiosiiu nsdanisnis
Fovduaielusazuendniudl n1susmsdanisass nsdlfine way
nMsAnwuenanIuT

Knowledge of food and beverage. Food and beverage business
operation and management. Food and beverage services. On-
premise and off-premise catering management. Kitchen
management. Case studies and field trip required.
N15AANISEONNUULIAY U5 LLﬁ%LﬂéB\iaﬁJ 3(2-2-5)
Entertainment Venue, Bars, and Drinks Management

M3dansanutuiie Ussnnvesanusuiidluuawisadien ns
UfuRnuAstunisuinmeIeduuazun BBnsmaiauagnisnas
\3esh MsUfTRIABIAUNTNaNIAT AL M7 Auiuiinvey
UITYIMN LDy f\]iimmim%ﬂmwmﬂﬁ ﬂ’]iLa@ﬂI“ULLa ¥N1IUaTAYN
aﬂﬂiaﬂumimammmmu miLﬂ‘Uiﬂ‘hﬂ nMsdateuay mimmmmuwu
\3esRL NsAnELBNA LT
Entertainment management. Types of entertainment venues in

tourist attractions. Beverage and bar service operations. Duties,
responsibilities, etiquette and ethics of service provider. Drinks
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mixing equipment selection and maintenances. Drinks storing,
purchasing, and costs calculating. Field trip required.

3.1.5.1 s'lﬂ%'lﬁLﬂuiﬁa%manwé’ngm

01355251

01355411

02746313

Awanquiitan1saaasnegsia 3(3-0-6)
Communicative Business English

inwgn1sdeansnusenguluaniulszneunisiaegaiunis
aaaﬁmﬂﬁiﬂﬁmmﬂwmmﬂLLUU MSAMUTNBEN1TUTEYURALNT
UNAUDNITIND mimewuﬂmmea mmmmmiumaaamimd
Siﬂ"i] ﬂ?iﬁiﬂﬂ'ﬂlﬁﬂ??ﬂL%WI%WU%W‘U%’NLﬁi‘t&%ﬂﬂﬂ@]i&l”}umﬂwuﬂﬁﬁ
ﬁ’@a?i%?ﬂﬁqiﬂ’ﬂiuaﬂ’luﬂﬁmﬁﬂﬂ i YDIDIANT

Communicatiove English skills in the corporate workplace with
an emphasis on various types of business communication.
Developing business meeting and presentation skills. Expanding
business vocabulary and conversational ability. Providing basis
comprehension of economic principles through business
communication skills in various corporate-style situations.
AUNNIY UTUN waznsufduiuslumwdingy 3(3-0-6)
Meaning Context and interaction in English

NTOULUIAAL TN R IUN1TIATIENN 1IN wluuTUNEI 9
ANANYUENIINIYILAELATIATINIINNTIUYRIAIUNAIY 9 Tu
Aw8angy Jadenisdinuluvindisuniwivesniwdingy wuildy
Hagtuvesmwdangulunsfnwuiunaindeiivainvang

Theoretical frameworks of analyzing English in different
contexts. Language features and discourse structure of various text
types in English. Social factors in English registers. Current trends in
English in context studies in different media.
mmé’mqmﬁammamﬂmﬁmusssﬂu 3(3-0-6)
2NEAIMNTTUUING
English for Cultural Intelligence in Service
Industry

wAnuaEvdnnaAetunsldnusinguluuiunvesTansssu
F9 m'iLUiEJUL‘VlsmmmquauLLaummmwaﬂmﬂ%mmaaﬂq‘lﬂm
Q’wﬁwmmm@umiimmmﬂmdﬂu NAuTaun B Iazeiaun vl
PNFINNTIUUINNT i‘]ﬁ]ﬁ]SJLLazq‘Uaiiﬂ‘wmamﬁwamamﬂ%mmmﬂqﬂu
NITAUNUN

Concept and principles of language used in various cultures
contexts. Comparisons of similarity and difference of English used
by speakers from different cultures, both in verbal and nonverbal,
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in service industry. Factors and difficulties affecting language use in
conversation

sengudmsunudaamaiuazginguviaaien 3(3-0-6)
English for Tour Guide and Tour Leader

AENT duu warlassasanwfinetesiunulinamenuay
Unguiioaiied mMsaunuiluaniunisaling 9 n1sdeusu n1suen

=) eXe

Ae mMsliteyauupianuiiviendien Auuanisiiunauagiivn

Vocabulary, idiom and language structure involved with
tourist guides and tour leaders. Conversation in various situations.
Welcoming.  Directions  telling.  Giving information  about
destinations, itineraries and accommodations.
MedanguamsugiaansuazUszinaansineg 3(3-0-6)
English for Geography and History of Thailand

nstdnwdangulunisesunegivssmaveanianig o lulssme
e n1svenayseifaansvesanuiididyuazunasioniioaly
Uszalng

Using English for describing the geography of each part of
Thailand. Telling the history of important places or tourist
attractions in Thailand.
MEBenguaInsUUsEINalLazInUssIuIne 3(3-0-6)
English for Tradition and Culture of Thailand

nsldniwrdenguluniseduistszifnuilunn anvuzaes
UseindluazTansssuiiddaresssmalne

Using English for describing the geography of each part of
Thailand. Telling the history of important places or tourist
attractions in Thailand.
mmé’aﬂqmﬁamuu‘%msgﬂé’ﬂuamuwenma 3(3-0-6)
English for Customer Service in Hospital

Adnyt duu wazlaseairenwiifeateaduuinisgnanly
A0UNEIVIA NITEUNUILUADIUAITAIAIY 9 A1TABUTU N1TEOUNIM
Toya n1stiteya NMIUsenA N1sInnsteiedsey

Vocabulary, idioms and language structure involved with
customer service in hospital. Conversation in various situations.
Welcoming. Information enquiries. Giving information in sports

events. Making an announcement. Dealing with complaints.
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AMwdenquiitansvisailendsdaaSuguamn 3(3-0-6)
English for Wellness Tourism
nMsnanfouiu msaeunuemFesnislugsiamsviouind
duieugunin dwi drunu UUsEleadmiussiansviealondedaaiy
FUNIN N1595U18T18aEBEANISIIUTNIT N1TaaURINAIIUNINEla
sewiagndan1siuins msdnauelusludu nsdnnistedeason
Welcoming. Asking customers’ requests of wellness tourism
business. Vocabulary, expressions, and sentences related to
wellness tourism business. Explaining details of services. Asking
about whilst-service and post-service. Offering promotions. Dealing
with complaints.
MaTsunndanguiiiagsnaviaailen 3(3-0-6)
English Writing for Tourism Business
Vlﬂwumﬁwsmmmaﬂﬂquwamiﬁam‘immﬂumsum/ll,ﬂmsuax‘mu
N19MRNET NITRTINTOWNUNITAUN miLSUEJu%]ﬂmJ”IEJVlﬁ”IﬂEUVlN
53090819091 NIWBLAANIELANDUNINTINY mMsdeuiionns
Tawanuagdsvnduiug  wasmadeuiionsasinsiulugnamnssy
vioafien
Writing skill for communicating about travel-related topics,
travel plans discussion, professional business letter writing,
business correspondence writing, advertising and public relations
writing, and job application writing in tourism industry.
awdsnguiionsieanslugsfaszaulan 3(3-0-6)
English for Global Business Communication
AsmuImEIsas e lnglddeTivainuatedlusazuen
Fudou msiuaududuvesinvensnefisiulunsdnnisds
ﬁqiﬂﬁ] U 115810 nsfldlassadimenwuasidnnaldusslunis
aaaﬁ%’lﬁﬁqiﬂﬁ]ﬁ’ma maamuﬂﬁadLaimﬂ’lﬂ%@LW@ﬂﬁL‘wug@’m
AULDY
The development of language proficiency through the use of
variousmaterials both inside and outside classroom, the
consolidation of language skills necessary for business
management such as reading, listening, language structures, and
vocabulary  frequently used in international  business
communication, including the reinforcement of using materials for

self-directed learning.



03754376

03754351

03754362

ANBsnguIEgINAUINTHUAMW 3(3-0-6)
English for Health Service Business

ysamsinuensit e 61U wasdsunwdingquitonisdeans
TugsAauimsgunim siauianuanunsanenwdanguielviteya
AenduTusunsuuinismeguaiw ufininvauazunseunany Tnewu
Bnsaunurdamin aunuimadnsdnisarnisideuldneuananuiy
diannsetingd

Integrating English listening, speaking, reading and writing skills
for communicating in health service business. Developing English
competency for giving information about health service program,
relaxing massage and spa packages with emphasis on face-to-face
conversation, phone calls and email correspondence.

nmsilsun1wndenquiiegsiaviaaiilen 3(3-0-6)
English Writing for Tourism Business

Winvensilsuntvdinguilensdeatsiiefuideifetes
Funsviaaiisn N1519591130NUNTAUNI miL%uwwmaﬁﬁﬁm
nsgsiaenafionndn madeuaavnelinounisgsie msdeuiients
lawauazUss v dunus LLasmwduEJuLﬁamiaﬁmmﬂuqmmmsm
viouien

Writing skill for communicating about travel-related topics,
travel plans discussion, professional business letter writing, business
correspondence writing, advertising and public relations writing, and
job application writing in tourism industry.
awdenquiitenisieanslugsiaszdulan 3(3-0-6)
English for Global Business Communication

AsWauALdLnsadun e laglddeiivainnateclunes
uonduSeu msiiuanududuresinvenanunitsndulunsdanis
395579 1y o1y msildassaimnannwuagddnsinldveslunns
deansnnegsiaaina nasnaunisduaiunisldderiionsisoussae
AULDY
The development of language proficiency through the use of

variousmaterials both inside and outside classroom, the
consolidation of language skills necessary for business management
such as reading, listening, language structures, and vocabulary
frequently used in international business communication, including

the reinforcement of using materials for self-directed learning.
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